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1. Write your roll number in the space provided on the top of
this page.

2. This paper consists of seventy five multiple-choice type of
questions.

3. At the commencement of examination, the question booklet
will be given to you. In the first 5 minutes, you are requested
to open the booklet and compulsorily examine it as below :
(i) To have access to the Question Booklet, tear off the paper

seal on the edge of this cover page. Do not accept a booklet
without sticker-seal and do not accept an open booklet.

(ii) Tally the number of pages and number of questions in
the booklet with the information printed on the cover
page. Faulty booklets due to pages/questions missing
or duplicate or not in serial order or any other
discrepancy should be got replaced immediately by a
correct booklet from the invigilator within the period
of 5 minutes. Afterwards, neither the Question Booklet
will be replaced nor any extra time will be given.

(iii) After this verification is over, the Test Booklet Number
should be entered on  the OMR Sheet and the OMR
Sheet Number should be entered on this Test Booklet.

(iv) The test booklet no. and OMR sheet no. should be same.
In case of discrepancy in the number, the candidate should
immediately report the matter to the invigilator for
replacement of the test booklet / OMR Sheet.

4. Each item has four alternative responses marked (1), (2), (3)
and (4). You have to darken the circle as indicated below on
the correct response against each item.
Example :
where (3) is the correct response.

5. Your responses to the items are to be indicated in the OMR
Sheet given inside the Booklet only. If you mark your
response at any place other than in the circle in the OMR
Sheet, it will not be evaluated.

6. Read instructions given inside carefully.
7. Rough Work is to be done in the end of this booklet.
8. If you write your Name, Roll Number, Phone Number or put

any mark on any part of the OMR Sheet, except for the space
allotted for the relevant entries, which may disclose your
identity, or use abusive language or employ any other unfair
means, such as change of response by scratching or using
white fluid, you will render yourself liable to disqualification.

9. You have to return the Original OMR Sheet to the invigilators
at the end of the examination compulsorily and must not
carry it with you outside the Examination Hall. You are,
however, allowed to carry original question booklet on
conclusion of examination.

10. Use only Black Ball point pen.
11. Use of any calculator or log table etc., is prohibited.
12. There is no negative marks for incorrect answers.
13. In case of any discrepancy in the English and Hindi versions,

English version will be taken as final.
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1. ‡ÃÖ ¯ÖéÂšü Ûêú ‰ú¯Ö¸ü ×®ÖµÖŸÖ Ã£ÖÖ®Ö ¯Ö¸ü †¯Ö®ÖÖ ¸üÖê»Ö ®Ö´²Ö¸ü ×»Ö×ÜÖ‹ …
2. ‡ÃÖ ¯ÖÏ¿®Ö-¯Ö¡Ö ´Öë ¯Ö“ÖÆü¢Ö¸ü ²ÖÆãü×¾ÖÛú»¯ÖßµÖ ¯ÖÏ¿®Ö Æïü …
3. ¯Ö¸üßõÖÖ ¯ÖÏÖ¸ü´³Ö ÆüÖê®Öê ¯Ö¸ü, ¯ÖÏ¿®Ö-¯Öã×ÃŸÖÛúÖ †Ö¯ÖÛúÖê ¤êü ¤üß •ÖÖµÖêÝÖß … ¯ÖÆü»Öê

¯ÖÖÑ“Ö ×´Ö®Ö™ü †Ö¯ÖÛúÖê ¯ÖÏ¿®Ö-¯Öã×ÃŸÖÛúÖ ÜÖÖê»Ö®Öê ŸÖ£ÖÖ ˆÃÖÛúß ×®Ö´®Ö×»Ö×ÜÖŸÖ
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(i) ¯ÖÏ¿®Ö-¯Öã×ÃŸÖÛúÖ ÜÖÖê»Ö®Öê Ûêú ×»Ö‹ ¯Öã×ÃŸÖÛúÖ ¯Ö¸ü »ÖÝÖß ÛúÖÝÖ•Ö Ûúß ÃÖß»Ö
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4. ¯ÖÏŸµÖêÛú ¯ÖÏ¿®Ö Ûêú ×»Ö‹ “ÖÖ¸ü ˆ¢Ö¸ü ×¾ÖÛú»¯Ö (1), (2), (3) ŸÖ£ÖÖ (4) ×¤üµÖê ÝÖµÖê
Æïü … †Ö¯ÖÛúÖê ÃÖÆüß ˆ¢Ö¸ü Ûêú ¾Öé¢Ö ÛúÖê ¯Öê®Ö ÃÖê ³Ö¸üÛú¸ü ÛúÖ»ÖÖ Ûú¸ü®ÖÖ Æîü •ÖîÃÖÖ
×Ûú ®Öß“Öê ×¤üÜÖÖµÖÖ ÝÖµÖÖ Æîü :
ˆ¤üÖÆü¸üÞÖ :
•Ö²Ö×Ûúú(3) ÃÖÆüß ˆ¢Ö¸ü Æîü …

5. ȪÏ¿®ÖÖë Ûêú ̂ ¢Ö̧ ü Ûêú¾Ö»Ö ̄ ÖÏ¿®Ö ̄ Öã×ÃŸÖÛúÖ Ûêú †®¤ü̧ ü ×¤üµÖê ÝÖµÖê OMR ̄ Ö¡ÖÛú ̄ Ö ü̧ Æüß †Ó×ÛúŸÖ
Ûú ü̧®Öê Æïü … µÖ×¤ü †Ö¯Ö OMR ¯Ö¡ÖÛú ¯Ö ü̧ ×¤üµÖê ÝÖµÖê ¾Öé¢Ö Ûêú †»ÖÖ¾ÖÖ ×ÛúÃÖß †®µÖ
Ã£ÖÖ®Ö ¯Ö ü̧ ˆ¢Ö ü̧ ×“ÖÅ®ÖÖÓ×ÛúŸÖ Ûú ü̧ŸÖê Æïü, ŸÖÖê ˆÃÖÛúÖ ´Öæ»µÖÖÓÛú®Ö ®ÖÆüà ÆüÖêÝÖÖ …

6. †®¤ü¸ü ×¤üµÖê ÝÖµÖê ×®Ö¤ìü¿ÖÖë ÛúÖê ¬µÖÖ®Ö¯Öæ¾ÖÔÛú ¯ÖœÌëü …
7. Ûú““ÖÖ ÛúÖ´Ö (Rough Work) ‡ÃÖ ¯Öã×ÃŸÖÛúÖ Ûêú †×®ŸÖ´Ö ¯ÖéÂšü ¯Ö¸ü Ûú¸ëü …
8. µÖ×¤ü †Ö¯Ö OMR ¯Ö¡ÖÛú ¯Ö¸ü ×®ÖµÖŸÖ Ã£ÖÖ®Ö Ûêú †»ÖÖ¾ÖÖ †¯Ö®ÖÖ ®ÖÖ´Ö, ¸üÖê»Ö

®Ö´²Ö¸ü, ±úÖê®Ö ®Ö´²Ö¸ü µÖÖ ÛúÖê‡Ô ³Öß ‹êÃÖÖ ×“ÖÅ®Ö ×•ÖÃÖÃÖê †Ö¯ÖÛúß ¯ÖÆü“ÖÖ®Ö ÆüÖê
ÃÖÛêú, †Ó×ÛúŸÖ Ûú¸üŸÖê Æïü †£Ö¾ÖÖ †³Ö¦ü ³ÖÖÂÖÖ ÛúÖ ¯ÖÏµÖÖêÝÖ Ûú¸üŸÖê Æïü, µÖÖ ÛúÖê‡Ô
†®µÖ †®Öã×“ÖŸÖ ÃÖÖ¬Ö®Ö ÛúÖ ¯ÖÏµÖÖêÝÖ Ûú¸üŸÖê Æïü, •ÖîÃÖê ×Ûú †Ó×ÛúŸÖ ×ÛúµÖê ÝÖµÖê
ˆ¢Ö¸ü ÛúÖê ×´Ö™üÖ®ÖÖ µÖÖ ÃÖ±êú¤ü ÃµÖÖÆüß ÃÖê ²Ö¤ü»Ö®ÖÖ ŸÖÖê ¯Ö¸üßõÖÖ Ûêú ×»ÖµÖê
†µÖÖêÝµÖ ‘ÖÖê×ÂÖŸÖ ×ÛúµÖê •ÖÖ ÃÖÛúŸÖê Æïü …

9. †Ö¯ÖÛúÖê ¯Ö ü̧ßõÖÖ ÃÖ´ÖÖ¯ŸÖ ÆüÖê®Öê ¯Ö ü̧ ´Öæ»Ö OMR ¯Ö¡ÖÛú ×®Ö ü̧ßõÖÛú ´ÖÆüÖê¤üµÖ ÛúÖê
»ÖÖî™üÖ®ÖÖ †Ö¾Ö¿µÖÛú Æîü †Öî̧ ü ¯Ö ü̧ßõÖÖ ÃÖ´ÖÖ×¯ŸÖ Ûêú ²ÖÖ¤ü ˆÃÖê †¯Ö®Öê ÃÖÖ£Ö ¯Ö ü̧ßõÖÖ ³Ö¾Ö®Ö
ÃÖê ²ÖÖÆü̧ ü ®Ö »ÖêÛú ü̧ •ÖÖµÖë … ÆüÖ»ÖÖÓ×Ûú †Ö¯Ö ¯Ö ü̧ßõÖÖ ÃÖ´ÖÖ×¯ŸÖ ¯Ö ü̧ ´Öæ»Ö ¯ÖÏ¿®Ö-¯Öã×ÃŸÖÛúÖ
†¯Ö®Öê ÃÖÖ£Ö »Öê •ÖÖ ÃÖÛúŸÖê Æïü …

10. ÛúÖ»Öê ²ÖÖ»Ö ¯¾ÖÖ‡Õ™ü ¯Öê®Ö ÛúÖ Æüß ‡ÃŸÖế ÖÖ»Ö Ûú ȩ̈ü …
11. ×ÛúÃÖß ³Öß ¯ÖÏÛúÖ¸ü ÛúÖ ÃÖÓÝÖÞÖÛú (Ûîú»ÖÛãú»Öê™ü¸ü) µÖÖ »ÖÖÝÖ ™êü²Ö»Ö †Ö×¤ü ÛúÖ

¯ÖÏµÖÖêÝÖ ¾ÖÙ•ÖŸÖ Æîü …
12. ÝÖ»ÖŸÖ ˆ¢Ö¸üÖë Ûêú ×»Ö‹ ÛúÖê‡Ô ®ÖÛúÖ¸üÖŸ´ÖÛú †ÓÛú ®ÖÆüà Æïü …
13. µÖ×¤ü †ÓÝÖÏê•Öß µÖÖ ØÆü¤üß ×¾Ö¾Ö¸üÞÖ ´Öë ÛúÖê‡Ô ×¾ÖÃÖÓÝÖ×ŸÖ ÆüÖê, ŸÖÖê †ÓÝÖÏê•Öß ×¾Ö¾Ö¸üÞÖ

†Ó×ŸÖ´Ö ´ÖÖ®ÖÖ •ÖÖ‹ÝÖÖ …
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MASS COMMUNICATION & JOURNALISM   

Paper – III 
 

Note :  This paper contains seventy five (75) objective type questions of two (2) marks each. All 
questions are compulsory. 

 

1. Sensational, often irresponsible journalism is identified as  

 (1) Parachute Journalism (2) Yellow Journalism 

 (3) Neo-Journalism (4) Party Press 

 

2. The ability to access, analyse, evaluate and communicate media messages is known as  

 (1) Cultural criticism (2) Critical theory 

 (3) Media dependency (4) Media literacy 

 

3. Determinist and instrument views of media see them as purveyors of 

 (1) Tolerance (2) Harmony 

 (3) Prosperity (4) Violence  

 

4. Theory based on empirical observation guided by the scientific method is  

 (1) Post-positivist Theory (2) Hermeneutic Theory 

 (3) Grounded Theory (4) Axiology 

 

5. When codes of communication are not meaningfully shared, it leads to  

 (1) Physical noise (2) Mechanical noise 

 (3) Semantic noise (4) Psychological noise  

 

6. A type of theory that describes an ideal way for media systems to be structured and 
operated is referred to as  

 (1) Value system (2) Normative theory 

 (3) Scientific theory (4) Archaic theory  
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•Ö®ÖÃÖÓ“ÖÖ¸ü †Öî̧ ü ¯Ö¡ÖÛúÖ×¸üŸÖÖ  

¯ÖÏ¿®Ö¯Ö¡Ö – III 

×®Ö¤ìü¿Ö : ‡ÃÖ ¯ÖÏ¿®Ö¯Ö¡Ö ´Öë ¯Ö“ÖÆü¢Ö ü̧ (75) ²ÖÆãü-×¾ÖÛú»¯ÖßµÖ ¯ÖÏ¿®Ö Æïü … ¯ÖÏŸµÖêÛú ¯ÖÏ¿®Ö Ûêú ¤üÖê (2) †ÓÛú Æïü … ÃÖ³Öß ¯ÖÏ¿®Ö †×®Ö¾ÖÖµÖÔ Æïü … 

 

1. ÃÖ®ÖÃÖ®ÖßÜÖê•Ö ¯Ö¡ÖÛúÖ×¸üŸÖÖ, •ÖÖê ¯ÖÏÖµÖ: ÝÖî¸ü-×•Ö´´Öê¤üÖ¸ü ÆüÖêŸÖß Æîü, ÛúÖê ÛúÆüŸÖê Æîü  

 (1) ¯Öî¸üÖ¿Öæ™ü ¯Ö¡ÖÛúÖ×¸üŸÖÖ (2) ¯ÖßŸÖ ¯Ö¡ÖÛúÖ×¸üŸÖÖ 

 (3) ®Ö¾Ö-¯Ö¡ÖÛúÖ×¸üŸÖÖ (4) ¯ÖÖ™üá ¯ÖÏêÃÖ 

 

2. ´Öß×›üµÖÖ ÃÖÓ¤êü¿ÖÖë ŸÖÛú ¯ÖÆãÑü“Ö ²Ö®ÖÖ®Öê, ˆ®ÖÛúÖ ×¾Ö¿»ÖêÂÖÞÖ Ûú ü̧®Öê, ´Öæ»µÖÖÓÛú®Ö Ûú ü̧®Öê †Öî̧ ü ÃÖÓ̄ ÖÏê×ÂÖŸÖ Ûú ü̧®Öê Ûúß õÖ´ÖŸÖÖ ÛúÖê ÛúÆüŸÖê Æîü  

 (1) ÃÖÖÓÃÛéú×ŸÖÛú †Ö»ÖÖê“Ö®ÖÖ (2) †Ö»ÖÖê“Ö®ÖÖŸ´ÖÛú ×ÃÖ¨üÖÓŸÖ 

 (3) ´Öß×›üµÖÖ ×®Ö³ÖÔ¸üŸÖÖ (4) ´Öß×›üµÖÖ ÃÖÖõÖ¸üŸÖÖ 

 

3. ´Öß×›üµÖÖ Ûêú †×³Ö×®Ö¿“ÖµÖÛúÖ¸üß †Öî¸ü ´ÖÖî×»ÖÛú ×¾Ö“ÖÖ¸üÖë Ûêú ÛúÖ¸üÞÖ ˆ®Æëü ×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ×ÛúÃÖÛêú ¯ÖæÙŸÖÛúŸÖÖÔ Ûêú ºþ¯Ö ´Öë 
¸üÜÖÖ •ÖÖŸÖÖ Æîü ? 

 (1) ÃÖ×ÆüÂÞÖãŸÖÖ (2) ÃÖü¤Ëü³ÖÖ¾Ö 

 (3) ÃÖ´Öé×¨ü (4) ØÆüÃÖÖ 

 

4. ¾Öî–ÖÖ×®ÖÛú ×¾Ö×¬Ö «üÖ¸üÖ ×®Ö¤ìü×¿ÖŸÖ †Ö®Öã³Ö×¾ÖÛú †¾Ö»ÖÖêÛú®Ö ¯Ö¸ü †Ö¬ÖÖ×¸üŸÖ ×ÃÖ¨üÖÓŸÖ Æîü  

 (1) ˆ¢Ö¸-¾µÖ¾ÖÆüÖ¸ü¾ÖÖ¤üß ×ÃÖ¨üÖÓŸÖ (2) ¾µÖÖÜµÖÖŸ´ÖÛú ×ÃÖ¨üÖÓŸÖ 

 (3) ×¾Ö¿»ÖêÂÖÞÖÖŸ´ÖÛú ×ÃÖ¨üÖÓŸÖ (4) ´Öæ»µÖ´Öß´ÖÖÓÃÖÖ 

 

5. ÃÖÓ“ÖÖ¸ü Ûúß Ûæú™ü ³ÖÖÂÖÖ ÛúÖê ÃÖÖ£ÖÔÛú ºþ¯Ö ÃÖê ÃÖÖ—ÖÖ ®ÖÆüà ×ÛúµÖê •ÖÖ®Öê Ûúß ×Ã£Ö×ŸÖ ´Öë ‡ÃÖÛêú ¯Ö×¸üÞÖÖ´ÖÃ¾Öºþ¯Ö _______ ˆŸ¯Ö®®Ö 
ÆüÖêŸÖÖ Æîü … 

 (1) ¾ÖÖÃŸÖ×¾ÖÛú †¾Ö¸üÖê¬Ö (2) µÖÖ×®¡ÖÛú †¾Ö¸üÖê¬Ö 

 (3) ¿Ö²¤üÖ£ÖÔ †¾Ö¸üÖê¬Ö (4) ´Ö®ÖÖê¾Öî–ÖÖ×®ÖÛú †¾Ö¸üÖê¬Ö 

 

6. ˆÃÖ ×ÃÖ¨üÖ®ŸÖ ÛúÖ ®ÖÖ´Ö ²ÖŸÖÖ‡µÖê •ÖÖê ´Öß×›üµÖÖ ŸÖ®¡ÖÖë ÛúÖê ÝÖ×šüŸÖ Ûú¸ü®Öê †Öî¸ü ¯ÖÏ“Ö×»ÖŸÖ Ûú¸ü®Öê Ûêú †Ö¤ü¿ÖÔ ŸÖ¸üßÛêú Ûúß ¾µÖÖÜµÖÖ 
Ûú¸üŸÖÖ Æîü … 

 (1) ´Öæ»µÖ †Ö¬ÖÖ×¸üŸÖ ×ÃÖ¨üÖ®ŸÖ (2) †Ö¤ü¿ÖÔ´Öæ»ÖÛú ×ÃÖ¨üÖ®ŸÖ 

 (3) ¾Öî–ÖÖ×®ÖÛú ×ÃÖ¨üÖ®ŸÖ (4) †¯ÖÏ“Ö×»ÖŸÖ ×ÃÖ¨üÖ®ŸÖ 
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7. The area of cover provided by broadcast media is referred to as  

 (1) coverage map (2) market area 

 (3) media depth (4) audience area  

 

8. In communication, syllable structure is technically called  

 (1) paradigmatic (2) syntagmatic 

 (3) paraglyphic (4) ideographic  

 

9. Media of the second degree were dependent on  

 (1) oral distribution  (2) technical reproduction  

 (3) handwriting  (4) internal distribution  

 

10. Hierarchy of effects model is a theory related to  

 (1) social marketing  (2) international communication  

 (3) public relations  (4) political communiation  

 

11. In communication, cognitive dissonance brings about psychological  

 (1) Adjustments (2) Dynamism 

 (3) Conflicts (4) Passivity  

 

12. In communication, content information is  

 (1) meaningless (2) emotional  

 (3) non-receptive (4) factual 

 

13. The answerability model of media accountability prefers  

 (1) Administrative aggression (2) Negotiation 

 (3) Non-material penalty (4) Moral binding  

 

14. The researcher’s attempt to explain the effects at a cultural or societal level is described as  

 (1) Macroscopic Theory (2) Microscopic Theory 

 (3) Media action Theory (4) Mid-level Theory 
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7. ¯ÖÏÃÖÖ¸üÞÖ (²ÖÎÖò›üÛúÖÃ™ü) ´Öß×›üµÖÖ ×¤ü‹ ÝÖ‹ Ûú¾Ö¸ü õÖê¡Ö ÛúÖê ×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ŒµÖÖ ÛúÆüÖ •ÖÖŸÖÖ Æîü ? 

 (1) Ûú¾Ö¸êü•Ö ´Öî¯Ö (2) ×¾Ö¯ÖÞÖ®Ö õÖê¡Ö (´ÖÖÛìú™ü ‹×¸üµÖÖ) 

 (3) ´Öß×›üµÖÖ Ûúß ÝÖÆü®ÖŸÖÖ (´Öß×›üµÖÖ ›êü¯£Ö) (4) ÁÖÖêŸÖÖ/¤ü¿ÖÔÛú õÖê¡Ö 

 

8. ÃÖÓ“ÖÖ¸ü ´Öë ¿Ö²¤ü ÜÖÓ›ü Ûúß ÃÖÓ¸ü“Ö®ÖÖ ÛúÖê ŸÖÛú®ÖßÛúß ³ÖÖÂÖÖ ´Öë ÛúÆüÖ •ÖÖŸÖÖ Æîü 

 (1) ¯Öî¸üÖ×›üÝ´Öê×™üÛú (2) ×ÃÖ®™îüÝ´Öê×™üÛú 

 (3) ¯Öî¸üÖÝ»ÖÖ‡×±úÛú (4) †Ö‡×›üµÖÖêÝÖÏÖ×±úÛú 

 

9. ×«üŸÖßµÖÛú ¤ü•Öì Ûúß ´Öß×›üµÖÖ ×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ×ÛúÃÖ ¯Ö¸ü †Ö×ÁÖŸÖ £Öß ? 

 (1) ´ÖÖî×ÜÖÛú ×¾ÖŸÖ¸üÞÖ (2) ŸÖÛú®ÖßÛúß ¯Öã®Ö:¯ÖÏÃŸÖã×ŸÖ 

 (3) ÆüÃŸÖ×»Ö×¯Ö (4) †ÖÓŸÖ×¸üÛú ×¾ÖŸÖ¸üÞÖ 

 

10. ¯ÖÏ³ÖÖ¾Ö ÃÖÖê¯ÖÖ®Ö ¯ÖÏ×ŸÖ´ÖÖ®Ö ×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ×ÛúÃÖÃÖê ÃÖÓ²ÖÓ×¬ÖŸÖ ×ÃÖ¨üÖ®ŸÖ Æîü ? 

 (1) ÃÖÖ´ÖÖ×•ÖÛú ×¾Ö¯ÖÞÖ®Ö (2) †®ŸÖ¸üÖÔÂ™ÒüßµÖ ÃÖÓ“ÖÖ¸ü 

 (3) •Ö®ÖÃÖ´¯ÖÛÔú (4) ¸üÖ•Ö®Öß×ŸÖÛú ÃÖÓ“ÖÖ¸ü 

 

11. ÃÖÓ“ÖÖ¸ü ´Öë ÃÖÓ–ÖÖ®ÖÖŸ´ÖÛú †ÃÖÓÝÖ×ŸÖ Ûêú ±ú»ÖÃ¾Öºþ¯Ö ´Ö®ÖÖê¾Öî–ÖÖ×®ÖÛú ________ ˆŸ¯Ö®®Ö ÆüÖêŸÖÖ Æîü … 

 (1) ÃÖ´ÖÖµÖÖê•Ö®Ö (2) ÝÖ×ŸÖ¿Öß»ÖŸÖÖ 

 (3) ™üÛú¸üÖ¾Ö (4) ×®Ö×ÂÛÎúµÖŸÖÖ 

 

12. ÃÖÓ“ÖÖ¸ü ´Öë, ×¾ÖÂÖµÖ¾ÖÃŸÖã ÃÖÓ²ÖÓ¬Öß •ÖÖ®ÖÛúÖ¸üß Æîü  

 (1) ×®Ö¸ü£ÖÔÛú (2) ³ÖÖ¾Ö®ÖÖŸ´ÖÛú 

 (3) †ÝÖÏÖÊ (4) ŸÖ£µÖ¯Ö¸üÛú 

 

13. ´Öß×›üµÖÖ Ûêú ¤üÖ×µÖŸ¾Ö Ûêú ˆ¢Ö¸ü¤üÖ×µÖŸ¾Ö ¯ÖÏ×ŸÖ´ÖÖ®Ö ÃÖê ŸÖÖŸ¯ÖµÖÔ Æîü  

 (1) ¯ÖÏ¿ÖÖÃÖ×®ÖÛú †ÖÛÎúÖ´ÖÛúŸÖÖ (2) ¾ÖÖŸÖÖÔ»ÖÖ¯Ö 

 (3) ÝÖî¸ü-´ÖÖî×¦üÛú ¤Óü›ü (4) ®Öî×ŸÖÛú †Ö²Ö¨üŸÖÖ 

 

14. ÃÖÖÓÃÛéú×ŸÖÛú µÖÖ ÃÖÖ´ÖÖ×•ÖÛú ÃŸÖ¸ü ¯Ö¸ü ¯ÖÏ³ÖÖ¾Ö Ûúß ¾µÖÖÜµÖÖ Ûú¸ü®Öê Ûêú ×»Ö‹ ¿ÖÖê¬ÖÛúŸÖÖÔ†Öë Ûêú ¯ÖÏµÖÖÃÖ ÛúÖê ÛúÆüÖ •ÖÖŸÖÖ Æîü  

 (1) Ã£Öæ»Ö †ÖÛúÖ¸ü ×ÃÖ¨üÖÓŸÖ (2) ÃÖæõ´Ö †ÖÛúÖ¸ü ×ÃÖ¨üÖÓŸÖ 

 (3) ´Öß×›üµÖÖ ¯ÖÆü»Ö ×ÃÖ¨üÖÓŸÖ (4) ´Ö¬µÖ-ÃŸÖ¸üßµÖ ×ÃÖ¨üÖÓŸÖ 
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15. A Normative Theory combining aspects of libertarianism and social responsibility theory 
is  

 (1) Eastern belief (2) Latin American value 

 (3) Western concept (4) Pluralism  
 

16. The direct mechanical reproduction of behaviour is known as  
 (1) Imitation (2) Cognition 

 (3) Impact (4) Stimulus 
 

17. Absolute and qualified privileges are discussed under  

 (1) Legislative protection (2) Criminal law of justice  
 (3) Civil law of torts (4) Defence of India Rules  
 

18. Media institutions manufacture  
 (1) Marketable goods (2) Meaninglessness 

 (3) Representations (4) Development  
 

19. The idea that “media affect others, but not me” is called as  
 (1) Personal effect (2) Second person effect 

 (3) Third person effect (4) Demonstration effect 
 

20. Who is the author of the book, ‘Durbar’ ? 

 (1) Tavleen Singh (2) T.N. Ninan 

 (3) Arun Shourie (4) Barkha Dutt 
 

21. A search for truth through accurate observation and interpretation of fact is described as  

 (1) Method of mysticism (2) Method of tenacity 
 (3) Method of authority (4) Method of science  
 

22. The prevailing thought or theory of the time in a scientific discipline is identified as  
 (1) Dominant paradigm (2) New paradigm 

 (3) Alternative paradigm (4) Impactless paradigm 
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15. ˆ¤üÖ¸üŸÖÖ¾ÖÖ¤ü †Öî¸ü ÃÖÖ´ÖÖ×•ÖÛú ¤üÖ×µÖŸ¾Ö Ûêú ×ÃÖ¨üÖÓŸÖ Ûêú ¯ÖÆü»Öã†Öë ÛúÖê •ÖÖê›Ìü®Öê ¾ÖÖ»ÖÖ †Ö¤ü¿ÖÔ´Öæ»ÖÛú ×ÃÖ¨üÖÓŸÖ Æîü  

 (1) ¯Öæ¾Öá ¤êü¿ÖÖë Ûêú ×¾Ö¿¾ÖÖÃÖ (2) »Öî×™ü®Ö †´Ö¸üßÛúß ´Öæ»µÖ 

 (3) ¯Ö×¿“Ö´Ö Ûúß ÃÖÓÛú»¯Ö®ÖÖ (4) ²ÖÆãü»Ö¾ÖÖ¤ü 

 

16. ¾µÖ¾ÖÆüÖ¸ü Ûêú ¯ÖÏŸµÖõÖ µÖÖÓ×¡ÖÛú ¯Öã®Ö: ¯ÖÏÃŸÖãŸÖßÛú¸üÞÖ ÛúÖê ÛúÆüŸÖê Æïü  

 (1) †®ÖãÛú¸üÞÖ (2) ÃÖÓ–ÖÖ®Ö 

 (3) ¯ÖÏ³ÖÖ¾Ö (4) ˆ§üß¯ÖÛú 

 

17. ×®Ö¸ü¯ÖêõÖ †Öî¸ü †ÆÔüÛú ×¾Ö¿ÖêÂÖÖ×¬ÖÛúÖ¸ü Ûúß “Ö“ÖÖÔ ×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ×ÛúÃÖÛêú †¬Öß®Ö Ûúß •ÖÖŸÖß Æîü ? 

 (1) ×¾Ö¬ÖÖµÖß ÃÖÓ¸üõÖÞÖ (2) †Ö¯Ö¸üÖ×¬ÖÛú ®µÖÖµÖ ×¾Ö×¬Ö 

 (3) †¯ÖÛéúŸµÖ Ûúß ×ÃÖ×¾Ö»Ö ×¾Ö×¬Ö (4) ³ÖÖ¸üŸÖ Ûêú ¸üõÖÖ ×®ÖµÖ´Ö 

 

18. ´Öß×›üµÖÖ ÃÖÓÃ£ÖÖ†Öë «üÖ¸üÖ ×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ×ÛúÃÖÛúÖ ×¾Ö×®Ö´ÖÖÔÞÖ ×ÛúµÖÖ •ÖÖŸÖÖ Æîü ? 

 (1) ×¾Ö¯ÖÞÖ®Ö µÖÖêÝµÖ ¾ÖÃŸÖã (2) ×®Ö¸ü£ÖÔÛúŸÖÖ 

 (3) ¯ÖÏ×ŸÖ×®Ö×¬ÖŸ¾Ö/†³µÖÖ¾Öê¤ü®Ö (4) ×¾ÖÛúÖÃÖ 

 

19. µÖÆü ×¾Ö“ÖÖ¸ü ×Ûú “´Öß×›üµÖÖ †®µÖÖë ÛúÖê ¯ÖÏ³ÖÖ×¾ÖŸÖ Ûú¸üŸÖÖ Æîü, »Öê×Ûú®Ö ´Öã—Öê ®ÖÆüà” ÛúÆü»ÖÖŸÖÖ Æîü 

 (1) ¾ÖîµÖ×ŒŸÖÛú ¯ÖÏ³ÖÖ¾Ö (2) ×«üŸÖßµÖ ¾µÖ×ŒŸÖ ¯ÖÏ³ÖÖ¾Ö 

 (3) †®µÖ ¾µÖ×ŒŸÖ ¯ÖÏ³ÖÖ¾Ö (4) ¯ÖÏ¤ü¿ÖÔ®Ö ¯ÖÏ³ÖÖ¾Ö 

 

20. ‘¤ü¸ü²ÖÖ¸ü’ ¯ÖãÃŸÖÛú Ûêú »ÖêÜÖÛú ÛúÖî®Ö Æïü ? 

 (1) ŸÖ¾Ö»Öß®Ö ØÃÖÆü (2) ™üß.‹®Ö. ®Öî‹®Ö®Ö 

 (3) †¹ýÞÖ ¿ÖÖî¸üß (4) ²Ö¸üÜÖÖ ¤ü¢Ö  

 

21. ŸÖ£µÖ Ûêú µÖ£ÖÖ£ÖÔ †¾Ö»ÖÖêÛú®Ö †Öî¸ü ×®Ö¾ÖÔ“Ö®Ö Ûêú ´ÖÖ¬µÖ´Ö ÃÖê ÃÖŸµÖ Ûúß ÜÖÖê•Ö ÛúÖê ÛúÆüŸÖê Æïü  

 (1) ²ÖÎÉÃÖÖõÖÖŸÛúÖ¸ü ×¾Ö×¬Ö (2) »ÖÝÖ®Ö¯Ö¸üÛú ×¾Ö×¬Ö 

 (3) ¯ÖÏÖ×¬ÖÛúÖ¸ü ×¾Ö×¬Ö (4) ¾Öî–ÖÖ×®ÖÛú ×¾Ö×¬Ö 

 

22. ×ÛúÃÖß ¾Öî–ÖÖ×®ÖÛú ×¾ÖÂÖµÖ ´Öë ÃÖ´ÖµÖ ÛúÖ ×¾Öª´ÖÖ®Ö ×¾Ö“ÖÖ¸ü µÖÖ ×ÃÖ¨üÖÓŸÖ Æîü : 

 (1) ¯ÖÏ³ÖÖ¾Öß ×®Ö¤ü¿ÖÔ®Ö (2) ®ÖµÖÖ ×®Ö¤ü¿ÖÔ®Ö 

 (3) ¾ÖîÛú×»¯ÖÛú ×®Ö¤ü¿ÖÔ®Ö (4) ¯ÖÏ³ÖÖ¾ÖÆüß®Ö ×®Ö¤ü¿ÖÔ®Ö 
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23. A bonafide list of subscribers is necessary for a newspaper to get  

 (1) The postal benefit (2) The private donations 

 (3) The state subsidy (4) The free quota of newsprint  

 

24. When a company moves sideways buying across different media, it is called  

 (1) Expressive integration (2) Natural integration 

 (3) Lateral integration (4) Collective integration  

 

25. The civil law of defamation in India is based on  

 (1) American common law (2) French common law 

 (3) Russian common law (4) English common law  

 

26. Working journalists have the right to  

 (1) form trade unions  (2) defame any one 

 (3) spread rumours against celebrities  (4) support unfriendly countries  

 

27. ‘Another Development’ also means  

 (1) cultural subjugation (2) surplus revenue generation 

 (3) sustainable development (4) sidestepping cultural ecology 

 

28. The controlled embedding of journalists in the armed forces was first invented by 

 (1) the United States (2) the United Kingdom  

 (3) the United Arab Emirates (4) the Philippines  

 

29. The idea that media penetrate people’s minds and instantly create effects is named as  

 (1) agenda-setting (2) violence on the media 

 (3) magic bullet theory (4) personal effect  
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23. ×ÛúÃÖß ³Öß ÃÖ´ÖÖ“ÖÖ¸ü-¯Ö¡Ö Ûêú ×»Ö‹ ×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ×ÛúÃÖÛúß ¯ÖÏÖ×¯ŸÖ ÆêüŸÖã ÝÖÏÖÆüÛúÖë Ûúß ¾ÖÖÃŸÖ×¾ÖÛú ÃÖæ“Öß †Ö¾Ö¿µÖÛú Æîü ? 

 (1) ›üÖÛú ÃÖã×¾Ö¬ÖÖ (2) ×®Ö•Öß ¤üÖ®Ö 

 (3) ÃÖ¸üÛúÖ¸üß ÃÖ×²ÃÖ›üß (4) ®µÖæ•ÖØ¯ÖÏ™ü ÛúÖ ×®Ö:¿Öã»Ûú ÛúÖê™üÖ 

 

24. •Ö²Ö ÛúÖê‡Ô ÛÓú¯Ö®Öß †»ÖÝÖ-†»ÖÝÖ ´Öß×›üµÖÖ ´Öë ‹ÛúÃÖÖ£Ö ×²ÖÛúŸÖß Æîü ŸÖÖê ‡ÃÖê ŒµÖÖ ÛúÆüÖ •ÖÖŸÖÖ Æîü ? 

 (1) †×³Ö¾µÖ×ŒŸÖ¯Ö¸üÛú ‹ÛúßÛú¸üÞÖ (2) Ã¾ÖÖ³ÖÖ×¾ÖÛú ‹ÛúßÛú¸üÞÖ 

 (3) ¯ÖÖÙ¿¾ÖÛú ‹ÛúßÛú¸üÞÖ (4) ÃÖÖ´Öæ×ÆüÛú ‹ÛúßÛú¸üÞÖ 

 

25. ³ÖÖ¸üŸÖ ´Öë ´ÖÖ®ÖÆüÖ×®Ö Ûúß ×ÃÖ×¾Ö»Ö ×¾Ö×¬Ö ×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ×ÛúÃÖ ¯Ö¸ü †Ö¬ÖÖ×¸üŸÖ Æîü ? 

 (1) †´Ö¸üßÛúß ÃÖÖ´ÖÖ®µÖ ×¾Ö×¬Ö (2) ±ÏúÖÓÃÖßÃÖß ÃÖÖ´ÖÖ®µÖ ×¾Ö×¬Ö 

 (3) ºþÃÖß ÃÖÖ´ÖÖ®µÖ ×¾Ö×¬Ö (4) †ÓÝÖÏê•Öß ÃÖÖ´ÖÖ®µÖ ×¾Ö×¬Ö 

 

26. ÛúÖµÖÔ¸üŸÖ ¯Ö¡ÖÛúÖ¸üÖë ÛúÖê ×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ŒµÖÖ †×¬ÖÛúÖ¸ü ¯ÖÏÖ¯ŸÖ Æîü ? 

 (1) ™Òêü›ü µÖæ×®ÖµÖ®Ö ²Ö®ÖÖ®Öê ÛúÖ †×¬ÖÛúÖ¸ü  

 (2) ¯ÖÏŸµÖêÛú ¤æüÃÖ¸êü ¾µÖ×ŒŸÖ Ûúß ´ÖÖ®ÖÆüÖ×®Ö ÛúÖ †×¬ÖÛúÖ¸ü 

 (3) ÜµÖÖ×ŸÖ ¯ÖÏÖ¯ŸÖ ¾µÖ×ŒŸÖµÖÖë Ûêú ×¾Ö¹ý¨ü †±ú¾ÖÖÆü ±îú»ÖÖ®Öê ÛúÖ †×¬ÖÛúÖ¸ü  

 (4) †×´Ö¡Ö¾ÖŸÖ ¤êü¿ÖÖë ÛúÖ ÃÖ´Ö£ÖÔ®Ö Ûú¸ü®Öê ÛúÖ †×¬ÖÛúÖ¸ü 

 

27. ‘†®µÖ ×¾ÖÛúÖÃÖ’ ÃÖê ______ ³Öß †×³Ö¯ÖÏêŸÖ Æîü … 

 (1) ÃÖÖÓÃÛéú×ŸÖÛú †¬Öß®ÖŸÖÖ (2) †×¬Ö¿ÖêÂÖ ¸üÖ•ÖÃ¾Ö ÃÖé•Ö®Ö 

 (3) ÃÖÓ¬ÖÖ¸üÞÖßµÖ ×¾ÖÛúÖÃÖ (4) ÃÖÖÓÃÛéú×ŸÖÛú ¯ÖÖ×¸ü×Ã£Ö×ŸÖÛúß Ûúß ˆ¯ÖêõÖÖ 

 

28. ÃÖ¿ÖÃ¡Ö ²Ö»ÖÖë ´Öë ¯Ö¡ÖÛúÖ¸üÖë ÛúÖê †¯Ö®ÖÖ †®ÖãÝÖÖ´Öß ²Ö®ÖÖ®Öê ÛúÖ ÛúÖµÖÔ ÃÖ²ÖÃÖê ¯ÖÆü»Öê ×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ×ÛúÃÖ®Öê ×ÛúµÖÖ £ÖÖ ?  

 (1) µÖæ®ÖÖ‡™êü›ü Ã™êü™ËüÃÖ  (2) µÖæ®ÖÖ‡™êü›ü ØÛúÝÖ›ü´Ö 

 (3) µÖæ®ÖÖ‡™êü›ü †¸ü²Ö †´Öß¸üÖŸÖ (4) ×±ú»Öß¯Öß®ÃÖ 

 

29. µÖÆü ×¾Ö“ÖÖ¸ü ×Ûú “´Öß×›üµÖÖ »ÖÖêÝÖÖë Ûêú ´Ö×ÃŸÖÂÛú ÛúÖê †¯Öß»Ö Ûú¸üŸÖÖ Æîü, ×•ÖÃÖÃÖê ŸÖã¸ÓüŸÖ ÃÖ´ÖÖ•Ö ¯Ö¸ü ¯ÖÏ³ÖÖ¾Ö ¯Ö›üŸÖÖ Æîü”, ÛúÖê ÛúÆüŸÖê 
Æïü  

 (1) ÛúÖµÖÔ-ÃÖæ“Öß ×®Ö¬ÖÖÔ¸üÞÖ (2) ´Öß×›üµÖÖ ´Öë ØÆüÃÖÖ 

 (3) ´Öî×•ÖÛú ²Öã»Öê™ü ×ÃÖ¨üÖÓŸÖ (4) ¾ÖîµÖ×ŒŸÖÛú ¯ÖÏ³ÖÖ¾Ö 
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30. Communication for sustainable development is not  
 (1) positive  (2) motivational  

 (3) neutral (4) accountable 
 

31. Panel studies are used to measure the same sample of subjects at different  
 (1) Locations (2) Situations  

 (3) Levels (4) Points of time  
 

32. Cohort analysis is largely used in  
 (1) Language research (2) Symbolic research 

 (3) Promotional research (4) Advertising research  
 

33. Political affiliation is an example for  

 (1) Continuous variable (2) Discreet variable 

 (3) Anecdotal variable (4) Non-continuous variable 
 

34. In order to provide the illusion of movement, at what speed (frames per second) is a sound 
film usually projected ? 

 (1) 16 fps (2) 24 fps 

 (3) 20 fps (4) 18 fps 
 

35. Which aspect of the movie has become virtually 100 percent digital ? 

 (1) Shooting  (2) Projecting 

 (3) Editing  (4) Distribution  
 

36. Where can you view your editing progress in the video software ? 

 (1) Editing effects folder  (2) File Folder  
 (3) Video Clips  (4) Timeline  
 

37. Shooting scenes and interviews with two cameras is known as  
 (1) Double shoot (2) Cross shoot 

 (3) Clinical shoot (4) Combine shoot  
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30. ÃÖÓ¬ÖÖ¸üÞÖßµÖ ×¾ÖÛúÖÃÖ Ûêú ×»Ö‹ ÃÖÓ“ÖÖ¸ü ______ ®ÖÆüà Æîü … 

 (1) ÃÖÛúÖ¸üÖŸ´ÖÛú (2) †×³Ö¯ÖÏê¸üÞÖÖŸ´ÖÛú 

 (3) ŸÖ™üÃ£Ö (4) ˆ¢Ö¸ü¤üÖµÖß 

 

31. ¯Öî®Ö»Ö †¬µÖµÖ®Ö ÛúÖ ˆ¯ÖµÖÖêÝÖ ×¾Ö×³Ö®®Ö ______ ´Öë ¾µÖ×ŒŸÖµÖÖë/“Öß•ÖÖë Ûêú ‹ÛúÃÖ´ÖÖ®Ö ¯ÖÏ×ŸÖ¤ü¿ÖÔ ´ÖÖ¯Ö®Ö ´Öë ×ÛúµÖÖ •ÖÖŸÖÖ Æîü … 

 (1) †¾Ö×Ã£Ö×ŸÖµÖÖÑ (2) ×Ã£Ö×ŸÖµÖÖÑ 

 (3) ÃŸÖ¸ü (4) ÛúÖ»ÖÜÖÞ›ü 

 

32. ¯ÖÏÃÖ´ÖæÆü ×¾Ö¿»ÖêÂÖÞÖ ÛúÖ ¯ÖÏµÖÖêÝÖ ´ÖãÜµÖŸÖ: ×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ×ÛúÃÖ´Öë ÆüÖêŸÖÖ Æîü ?  

 (1) ³ÖÖÂÖÖ ¿ÖÖê¬Ö (2) ÃÖÖÓÛêú×ŸÖÛú ¿ÖÖê¬Ö 

 (3) ÃÖÓ¾Ö¨ÔüÛú ¿ÖÖê¬Ö (4) ×¾Ö–ÖÖ¯Ö®Ö Ûêú ×®Ö×´Ö¢Ö ¿ÖÖê¬Ö 

 

33. ¸üÖ•Ö®Öß×ŸÖÛú ÃÖ´²Ö¨üŸÖÖ ×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ×ÛúÃÖÛúÖ ˆ¤üÖÆü¸üÞÖ Æîü ?  

 (1) ÃÖŸÖŸÖ †¾ÖµÖ¾Ö (2) ×¾Ö¾ÖêÛú¯ÖæÞÖÔ †¾ÖµÖ¾Ö 

 (3) ˆ¯ÖÖÜµÖÖ®Ö¯Ö¸üÛú †¾ÖµÖ¾Ö (4) †-ÃÖŸÖŸÖ †¾ÖµÖ¾Ö   

 

34. ÝÖ×ŸÖ ÛúÖ ³ÖÏ´Ö ¯Öî¤üÖ Ûú¸ü®Öê Ûêú ×»Ö‹ ÃÖÖ´ÖÖ®µÖŸÖ: ¬¾Ö×®Ö ×±ú»´Ö Ûúß ŒµÖÖ ÝÖ×ŸÖ (±Ïêú´ÃÖ ¯ÖÏ×ŸÖ ÃÖêÛÓú›ü) ¯ÖÏ¤üÙ¿ÖŸÖ Ûúß •ÖÖŸÖß Æîü ? 

 (1) 16 ‹±ú ¯Öß ‹ÃÖ (2) 24 ‹±ú ¯Öß ‹ÃÖ 

 (3) 20 ‹±ú ¯Öß ‹ÃÖ (4) 18 ‹±ú ¯Öß ‹ÃÖ 

 

35. ×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ×±ú»´Ö ÛúÖ ÛúÖî®Ö ÃÖÖ ¯ÖÆü»Öæ ¾ÖÖÃŸÖ¾Ö ´Öë 100 ¯ÖÏ×ŸÖ¿ÖŸÖ ×›ü×•Ö™ü»Ö ÆüÖê ÝÖµÖÖ Æîü ? 

 (1) ¿ÖæØ™üÝÖ (2) ¯ÖÏ¤ü¿ÖÔ®Ö 

 (3) ÃÖÓ¯ÖÖ¤ü®Ö (4) ×¾ÖŸÖ¸üÞÖ 

 

36. ¾Öß×›üµÖÖê ÃÖÖò°™ü¾ÖêµÖ¸ü ´Öë †Ö¯Ö †¯Ö®Öê ÃÖÓ¯ÖÖ¤ü®Ö Ûúß ¯ÖÏÝÖ×ŸÖ ÛúÖê ÛúÆüÖÑ ¤êüÜÖ ÃÖÛúŸÖê Æïü ? 

 (1) ‹×›üØ™üÝÖ ‡±êúŒ™ËüÃÖ ±úÖê»›ü¸ü (2) ±úÖ‡»Ö ±úÖê»›ü¸ü 

 (3) ¾Öß×›üµÖÖê ×Œ»Ö¯Ö (4) ™üÖ‡´Ö»ÖÖ‡®Ö 

 

37. ¤üÖê Ûêú´Ö¸üÖê «üÖ¸üÖ ÃÖÖõÖÖŸÛúÖ¸ü †Öî¸ü †®µÖ ¥ü¿µÖÖë Ûúß ¿ÖæØ™üÝÖ ÛúÖê ÛúÆüŸÖê Æïü 

 (1) ›ü²Ö»Ö ¿Öæ™ü (2) ÛÎúÖÃÖ ¿Öæ™ü 

 (3) ÃÖ™üßÛú ¿Öæ™ü (4) ÃÖ×´´Ö×»ÖŸÖ ¿Öæ™ü 
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38. Media contents’ flow is directly related to  

 (1) International relations  (2) Media production  

 (3) Language superiority  (4) Economic power  

 

39. Which of the following are online advertisement methods through which advertisers 
attempt to drive traffic to Internet sites ? 

 (1) Banner (2) CPM 

 (3) SEO (4) CPC 

 

40. All of the following are top-level domains, except  

 (1) .com (2) .mil 

 (3) .amy (4) .org 

 

41. What is the ideal angle for a table top microphone to be placed before the speaker ? 

 (1) 60° (2) 50° 

 (3) 70° (4) 80° 

 

42. What should always be considered while filming a shot ? 

 (1) Battery power  (2) Shot list  

 (3) Sound (4) Rule of thirds 

 

43. The present perfect tense used in a broadcast copy creates the phenomenon of  

 (1) Proximity (2) Fragmentation 

 (3) Immediacy  (4) Staleness  

 

44. One of the major elements of a traditional public relations programme is  

 (1) Limiting expenses (2) Authoritarian observation 

 (3) Situation analysis  (4) Income ceiling 
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38. ´Öß×›üµÖÖ Ûúß ×¾ÖÂÖµÖ-¾ÖÃŸÖã ÛúÖ ¯ÖÏ¾ÖÖÆü ¯ÖÏŸµÖõÖŸÖ: ×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ×ÛúÃÖÃÖê ÃÖÓ²ÖÓ×¬ÖŸÖ Æîü ?  

 (1) †ÓŸÖ¸üÖÔÂ™ÒüßµÖ ÃÖÓ²ÖÓ¬ÖÖë (2) ´Öß×›üµÖÖ ˆŸ¯ÖÖ¤ü 

 (3) ³ÖÖÂÖÖ ÁÖêÂšüŸ¾Ö (4) †ÖÙ£ÖÛú ¿Ö×ŒŸÖ 

 

39. ×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ÛúÖî®Ö ‹êÃÖß †Öò®Ö»ÖÖ‡®Ö ×¾Ö–ÖÖ¯Ö®Ö ×¾Ö×¬ÖµÖÖÑ Æïü, ×•Ö®ÖÛêú ´ÖÖ¬µÖ´Ö ÃÖê ×¾Ö–ÖÖ¯Ö®ÖÛúŸÖÖÔ ‡Ó™ü¸ü®Öê™ü ÃÖÖ‡™ËüÃÖ ¯Ö¸ü 
™Òîü×±úÛú ³Öê•Ö®Öê ÛúÖ ¯ÖÏµÖÖÃÖ Ûú¸üŸÖÖ Æîü ? 

 (1) ²Öî®Ö¸ü (2) ÃÖß ¯Öß ‹´Ö 

 (3) ‹ÃÖ ‡Ô †Öê (4) ÃÖß ¯Öß ÃÖß 

 

40. ×®Ö´®Ö×»Ö×ÜÖŸÖ Ûêú ×ÃÖ¾ÖÖµÖ ÃÖ³Öß ˆ““Ö-ÃŸÖ¸üßµÖ ›üÖê´Öê®Ö Æïü 

 (1) .ÛúÖò´Ö (2) .×´Ö»Ö 

 (3) .‹´Öß (4) .†ÖÝÖÔ 

 

41. ¾ÖŒŸÖÖ Ûêú ÃÖ´ÖõÖ ¸üÜÖê •ÖÖ®Öê ¾ÖÖ»Öê ™êü²Ö»Ö ™üÖò¯Ö ´ÖÖ‡ÛÎúÖê±úÖê®Ö Ûêú ×»Ö‹ †Ö¤ü¿ÖÔ ÛúÖêÞÖ ŒµÖÖ Æîü ? 

 (1) 60 ×›üÝÖÏß (2) 50 ×›üÝÖÏß 

 (3) 70 ×›üÝÖÏß (4) 80 ×›üÝÖÏß 

 

42. ×ÛúÃÖß ¿ÖÖò™ü ÛúÖ ×±ú»´ÖÖÓÛú®Ö Ûú¸üŸÖê ÃÖ´ÖµÖ ×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ×ÛúÃÖ ¯Ö¸ü ÃÖ¤îü¾Ö ¬µÖÖ®Ö ¤êü®ÖÖ “ÖÖ×Æü‹ ? 

 (1) ²Öî™¸üß ¯ÖÖ¾Ö¸ü (2) ¿ÖÖò™ü ×»ÖÃ™ü 

 (3) ¬¾Ö×®Ö (4) ŸÖéŸÖßµÖÛú ×®ÖµÖ´Ö 

 

43. ×ÛúÃÖß ¯ÖÏÃÖÖ×¸üŸÖ ¯ÖÏ×ŸÖ ´Öë ¯ÖÏµÖãŒŸÖ ¯ÖæÞÖÔ ¾ÖŸÖÔ´ÖÖ®Ö ÛúÖ»Ö (¯ÖÏê•Öë™ü ¯Ö¸ü±êúŒ™ü ™êü®ÃÖ) ÃÖê ×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ×ÛúÃÖ ¯ÖÏÛÎú´Ö ÛúÖ ÃÖé•Ö®Ö 
ÆüÖêŸÖÖ Æîü ? 

 (1) ÃÖÖ´Öß¯µÖ (2) ÜÖÓ›ü®Ö 

 (3) ŸÖÖŸÛúÖ×»ÖÛúŸÖÖ (4) ²ÖÖÃÖß¯Ö®Ö 

 

44. ¯ÖÖ¸Óü¯Ö×¸üÛú •Ö®Ö ÃÖ´¯ÖÛÔú ÛúÖµÖÔÛÎú´Ö Ûêú ¯ÖÏ´ÖãÜÖ ŸÖ¢¾ÖÖë ´Öë ÃÖê ‹Ûú Æîü : 

 (1) ¾µÖµÖ ÃÖß×´ÖŸÖ Ûú¸ü®ÖÖ  (2) ¯ÖÏ³ÖãŸ¾ÖÛúÖ¸üß ¯ÖÏêõÖÞÖ 

 (3) ×Ã£Ö×ŸÖ ×¾Ö¿»ÖêÂÖÞÖ (4) †ÖµÖ Ûúß ‰ú¯Ö¸üß ÃÖß´ÖÖ (ÃÖßØ»ÖÝÖ) 
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45. A good brand advertisement concentrates on  
 (1) Multiple selling ideas (2) Two selling ideas 

 (3) One selling idea (4) Scattered selling ideas  
 

46. A special offer to the consumer contained in the body copy of an advertisement is 
identified as  

 (1) Extra offer (2) Extended offer 

 (3) Buried offer (4) Creative offer 

 

47. Advertising is an activity that stands for the ideology of  

 (1) power politics (2) social control 

 (3) narcissism  (4) market place  

 

48. In printing, a colour without shades or tones is considered as  

 (1) Solid colour (2) Flat colour 

 (3) Single colour (4) Straight colour  

 

49. The amount of money allocated for the promotion of a brand is called  

 (1) Promotion spend  (2) Advertising appropriation  

 (3) Exposure expense (4) Advertising allocation  

 

50. Assertion (A) : Media ethics are reflected through several enlightenment assumptions that 
emphasise moralistic and democratic philosophy. 

 Reason (R) : The enlightenment legacy does not insist on rational thinking and 
autonomous self-regulation.  

 Codes : 

 (1) Both (A) and (R) are true. 

 (2) Both (A) and (R) are true, but (R) is not the correct explanation of (A). 

 (3) (A) is true, but (R) is false. 

 (4) (A) is false, but (R) is true.  
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45. †“”êû ²ÖÎÖÓ›ü Ûêú ×¾Ö–ÖÖ¯Ö®Ö ´Öë ×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ×ÛúÃÖ ¯Ö¸ü ¬µÖÖ®Ö Ûêú×®¦üŸÖ ×ÛúµÖÖ •ÖÖŸÖÖ Æîü ? 

 (1) ²ÖÆãü-×¾ÖÛÎúµÖ ×¾Ö“ÖÖ¸ü (´Ö»™üß ÃÖêØ»ÖÝÖ †Ö‡×›üµÖÖ•Ö) 

 (2) ×«ü-×¾ÖÛÎúµÖ ×¾Ö“ÖÖ¸ü (™æü ÃÖêØ»ÖÝÖ †Ö‡×›üµÖÖ•Ö) 

 (3) ‹Ûú»Ö ×¾ÖÛÎúµÖ ×¾Ö“ÖÖ¸ü (¾Ö®Ö ÃÖêØ»ÖÝÖ †Ö‡×›üµÖÖ) 

 (4) ¯Öé£ÖŒÛéúŸÖ ×¾ÖÛÎúµÖ ×¾Ö“ÖÖ¸ü 

 

46. ×ÛúÃÖß ×¾Ö–ÖÖ¯Ö®Ö Ûúß ÛúÖ×µÖÛú ¯ÖÏ×ŸÖ (²ÖÖò›üß ÛúÖò¯Öß) ´Öë †ÓŸÖÙ¾ÖÂ™ü ˆ¯Ö³ÖÖêŒŸÖÖ ÛúÖê Ûúß ÝÖ‡Ô ×¾Ö¿ÖêÂÖ ¯Öê¿ÖÛú¿Ö Ûúß ¯ÖÆü“ÖÖ®Ö 
×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ×ÛúÃÖ ºþ¯Ö ´Öë Ûúß •ÖÖŸÖß Æîü ? 

 (1) †×ŸÖ×¸üŒŸÖ ¯Öê¿ÖÛú¿Ö (2) ¾ÖÙ¨üŸÖ ¯Öê¿ÖÛú¿Ö 

 (3) ¯ÖÏÃÖã¯ŸÖ ¯Öê¿ÖÛú¿Ö (4) ÃÖé•Ö®ÖÖŸ´ÖÛú ¯Öê¿ÖÛú¿Ö 

 

47. ×¾Ö–ÖÖ¯Ö®Ö ‹Ûú ÛúÖµÖÔÛú»ÖÖ¯Ö Æîü •ÖÖê _______ Ûúß ×¾Ö“ÖÖ¸ü¬ÖÖ¸üÖ Ûêú ×®Ö×´Ö¢Ö Æîü … 

 (1) ¿Ö×ŒŸÖ ¸üÖ•Ö®Öß×ŸÖ (2) ÃÖÖ´ÖÖ×•ÖÛú ×®ÖµÖÓ¡ÖÞÖ 

 (3) †ÖŸ´Ö¸ü×ŸÖ (4) ²ÖÖ•ÖÖ¸ü Ã£Ö»Ö 

 

48. ´Öã¦üÞÖ ´Öë ¿Öê›ü-¸ü×ÆüŸÖ †£Ö¾ÖÖ ™üÖê®Ö-¸ü×ÆüŸÖ ¸ÓüÝÖ ÛúÖê ×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ŒµÖÖ ´ÖÖ®ÖÖ •ÖÖŸÖÖ Æîü ? 

 (1) šüÖêÃÖ ¸ÓüÝÖ (2) ÃÖß¬ÖÖ ¸ÓüÝÖ 

 (3) ‹Ûú»Ö ¾ÖÞÖÔ (4) ¯ÖÏŸµÖõÖ ¾ÖÞÖÔ 

 

49. ×ÛúÃÖß ²ÖÎÖÓ›ü Ûêú ÃÖÓ¾Ö¨Ôü®Ö ÆêüŸÖã †Ö²ÖÓ×™üŸÖ ¸üÛú´Ö ÛúÖê ×®Ö´®Ö×»Ö×ÜÖŸÖ ´Öë ÃÖê ŒµÖÖ ÃÖÓ–ÖÖ ¤üß •ÖÖŸÖß Æîü ? 

 (1) ÃÖÓ¾Ö¨Ôü®Ö ¾µÖµÖ (2) ×¾Ö–ÖÖ¯Ö®Ö ×¾Ö×®ÖµÖÖêÝÖ 

 (3) –ÖÖ®Ö¾Ö¨Ôü®Ö (‹ŒÃÖ¯ÖÖê•Ö¸ü) ¾µÖµÖ (4) ×¾Ö–ÖÖ¯Ö®Ö †Ö²ÖÓ™ü®Ö 

 

50. †×³ÖÛú£Ö®Ö (A) : ´Öß×›üµÖÖ Ûêú ®Öî×ŸÖÛú ×ÃÖ¨üÖÓŸÖ ˆ®Ö ×¾Ö×³Ö®®Ö –ÖÖ®Ö †Ö¬ÖÖ×¸üŸÖ ¯Öæ¾ÖÖÔ®Öã´ÖÖ®Ö Ûêú ´ÖÖ¬µÖ´Ö ÃÖê ¯Ö×¸ü»Ö×õÖŸÖ ÆüÖêŸÖê  
Æïü, ×•Ö®Ö´Öë ®Öî×ŸÖÛúŸÖÖ¾ÖÖ¤üß †Öî¸ü •Ö®ÖŸÖÖÓ×¡ÖÛú ¤ü¿ÖÔ®Ö ¯Ö¸ü •ÖÖê¸ü ×¤üµÖÖ •ÖÖŸÖÖ Æîü …    

 ŸÖÛÔú (R) : –ÖÖ®Ö Ûúß ×¾Ö¸üÖÃÖŸÖ ´Öë ×¾Ö¾ÖêÛú¯ÖæÞÖÔ Ø“ÖŸÖ®Ö †Öî¸ü Ã¾ÖÖµÖ¢ÖŸÖÖ Ã¾Ö-×¾Ö×®ÖµÖ´Ö®Ö ¯Ö¸ü •ÖÖê¸ü ®ÖÆüà ×¤üµÖÖ •ÖÖŸÖÖ Æîü … 

 Ûæú™ü :  

 (1) (A) †Öî̧ ü (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü … 

 (2) (A) †Öî̧ ü (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü, ØÛúŸÖã (R), (A) Ûúß ÃÖÆüß ¾µÖÖÜµÖÖ ®ÖÆüà Æîü … 

 (3) (A) ÃÖÆüß Æîü, ØÛúŸÖã (R) ÝÖ»ÖŸÖ Æîü … 

 (4) (A) ÝÖ»ÖŸÖ Æîü, ØÛúŸÖã (R) ÃÖÆüß Æîü … 
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51. Assertion (A) : Media history will not achieve concrete status as a primary scholarly 
locus in the present day circumstances. 

 Reason (R) : Until it develops a common set of problems and its own vocabulary as the 
term ‘media’ itself is fluid today.  

 Codes : 
 (1) Both (A) and (R) are true. 
 (2) Both (A) and (R) are true, but (R) is not the correct explanation of (A). 
 (3) (A) is true, but (R) is false. 
 (4) (A) is false, but (R) is true.  
 
52. Assertion (A) : Media outlets provide preferential treatment to corporate houses in their 

news production. 
 Reason (R) : The internalisation of values is done through institutional practices by 

promoting self-regulation.   
 Codes : 
 (1) Both (A) and (R) are true. 
 (2) Both (A) and (R) are true, but (R) is not the correct explanation of (A). 
 (3) (A) is true, but (R) is false. 
 (4) (A) is false, but (R) is true.  
 
53. Assertion (A) : The global news flow has not been able to affect the news values of the 

developing countries.  
 Reason (R) : The developing countries have a strong cultural background and their own 

value system.   
 Codes : 
 (1) Both (A) and (R) are true. 
 (2) Both (A) and (R) are true, but (R) is not the correct explanation of (A). 
 (3) (A) is true, but (R) is false. 
 (4) (A) is false, but (R) is true.  
 
54. Assertion (A) : The ‘unreal’ quality of digital information has far-reaching effects for 

audiences, media companies, and the society. 
 Reason (R) : The digital media information has neither physical presence nor time 

barriers.   
 Codes : 
 (1) Both (A) and (R) are true. 
 (2) Both (A) and (R) are true, but (R) is not the correct explanation of (A). 
 (3) (A) is true, but (R) is false. 
 (4) (A) is false, but (R) is true.  
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51. †×³ÖÛú£Ö®Ö (A) : †Ö•Ö Ûêú ÃÖ®¤ü³ÖÔ ´Öë ´Öß×›üµÖÖ ÛúÖ ‡×ŸÖÆüÖÃÖ ‹Ûú ²Öã×®ÖµÖÖ¤üß ²ÖÖî×¨üÛúŸÖÖ Ûúß ¯ÖÆü“ÖÖ®Ö ¯ÖÏÖ¯ŸÖ ®ÖÆüà Ûú¸ü 
ÃÖÛúŸÖÖ Æîü …    

 ŸÖÛÔú (R) : µÖÆü ÛúÖµÖÔ ŸÖ²Ö ŸÖÛú ÃÖ´³Ö¾Ö ®ÖÆüà Æîü •Ö²Ö ŸÖÛú ´Öß×›üµÖÖ Ã¾ÖµÖÓ †¯Ö®Öê ´Öã§üÖë †Öî¸ü ¿Ö²¤üÖ¾Ö»Öß ÛúÖê ×¾ÖÛú×ÃÖŸÖ ®ÖÆüà 
Ûú¸ü »ÖêŸÖÖ Æîü … 

 Ûæú™ü :  
 (1) (A) †Öî̧ ü (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü … 
 (2) (A) †Öî̧ ü (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü, ØÛúŸÖã (R), (A) Ûúß ÃÖÆüß ¾µÖÖÜµÖÖ ®ÖÆüà Æîü … 
 (3) (A) ÃÖÆüß Æîü, »Öê×Ûú®Ö (R) ÝÖ»ÖŸÖ Æîü … 
 (4) (A) ÝÖ»ÖŸÖ Æîü, »Öê×Ûú®Ö (R) ÃÖÆüß Æîü … 
 
52. †×³ÖÛú£Ö®Ö (A) : ´Öß×›üµÖÖ †¯Ö®Öê ÃÖ´ÖÖ“ÖÖ¸ü ×®Ö´ÖÖÔÞÖ ´Öë ÛúÖò¯ÖÖì¸êü™ü ‘Ö¸üÖ®ÖÖë ÛúÖê †×¬Ö´ÖÖ®µÖŸÖÖ ¤êüŸÖß Æîü …    
 ŸÖÛÔú (R) : Ã¾Ö-×¾Ö×®ÖµÖ´Ö®Ö ÛúÖê ²ÖœÌüÖ¾ÖÖ ¤êüÛú¸ü ÃÖÖÓÃ£ÖÖ×®ÖÛú ¯Ö¨ü×ŸÖ Ûêú ´ÖÖ¬µÖ´Ö ÃÖê ´Öæ»µÖÖë ÛúÖê †×¬Ö¸üÖê×¯ÖŸÖ ×ÛúµÖÖ •ÖÖŸÖÖ Æîü … 
 Ûæú™ü :  
 (1) (A) †Öî̧ ü (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü … 
 (2) (A) †Öî̧ ü (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü, ØÛúŸÖã (R), (A) Ûúß ÃÖÆüß ¾µÖÖÜµÖÖ ®ÖÆüà Æîü … 
 (3) (A) ÃÖÆüß Æîü, ØÛúŸÖã (R) ÝÖ»ÖŸÖ Æîü … 
 (4) (A) ÝÖ»ÖŸÖ Æîü, ØÛúŸÖã (R) ÃÖÆüß Æîü … 
 

53. †×³ÖÛú£Ö®Ö (A) : ¾Öî×¿¾ÖÛú ÃÖ´ÖÖ“ÖÖ¸ü ¯ÖÏ¾ÖÖÆü ×¾ÖÛúÖÃÖ¿Öß»Ö ¤êü¿ÖÖë Ûêú ÃÖ´ÖÖ“ÖÖ¸ü ´Öæ»µÖÖë ¯Ö¸ü ¯ÖÏ×ŸÖÛæú»Ö ¯ÖÏ³ÖÖ¾Ö ®ÖÆüà ›üÖ»Ö ¯ÖÖ‹ Æïü …  
 ŸÖÛÔú (R) : ×¾ÖÛúÖÃÖ¿Öß»Ö ¤êü¿ÖÖë Ûúß ÃÖ¿ÖŒŸÖ ÃÖÖÓÃÛéú×ŸÖÛú ¯ÖéÂšü³Öæ×´Ö ÆüÖêŸÖß Æîü †Öî¸ü ˆ®ÖÛúß †¯Ö®Öß ´Öæ»µÖ ¯ÖÏÞÖÖ»Öß ÆüÖêŸÖß Æîü … 
 Ûæú™ü :  
 (1) (A) †Öî̧ ü (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü … 
 (2) (A) †Öî̧ ü (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü, »Öê×Ûú®Ö (R), (A) Ûúß ÃÖÆüß ¾µÖÖÜµÖÖ ®ÖÆüà Æîü … 
 (3) (A) ÃÖÆüß Æîü, »Öê×Ûú®Ö (R) ÝÖ»ÖŸÖ Æîü … 
 (4) (A) ÝÖ»ÖŸÖ Æîü, »Öê×Ûú®Ö (R) ÃÖÆüß Æîü … 
 

54. †×³ÖÛú£Ö®Ö (A) : †ÖÓ×ÛúÛúßµÖ •ÖÖ®ÖÛúÖ¸üß Ûúß “†¾ÖÖÃŸÖ×¾ÖÛú (†®Ö¸üßµÖ»Ö)” ÝÖãÞÖ¾Ö¢ÖÖ ÛúÖ ÁÖÖêŸÖÖ/¤ü¿ÖÔÛú, ´Öß×›üµÖÖ ÛÓú¯Ö×®ÖµÖÖë 
†Öî¸ü ÃÖ´ÖÖ•Ö ¯Ö¸ü ¤æü¸üÝÖÖ´Öß ¯ÖÏ³ÖÖ¾Ö ¯Ö›ÌüŸÖÖ Æîü …  

 ŸÖÛÔú (R) : †ÖÓ×ÛúÛúßµÖ ´Öß×›üµÖÖ •ÖÖ®ÖÛúÖ¸üß Ûúß ®Ö ŸÖÖê ¾ÖÖÃŸÖ×¾ÖÛú ºþ¯Ö ´Öë ˆ¯Ö×Ã£Ö×ŸÖ ÆüÖêŸÖß Æîü ®ÖÖ Æüß ‡ÃÖ´Öë ÛúÖê‡Ô ÃÖ´ÖµÖ ÛúÖ 
¯ÖÏ×ŸÖ²ÖÓ¬Ö Æîü … 

 Ûæú™ü :  
 (1) (A) †Öî̧ ü (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü … 
 (2) (A) †Öî̧ ü (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü, ØÛúŸÖã (R), (A) Ûúß ÃÖÆüß ¾µÖÖÜµÖÖ ®ÖÆüà Æîü … 
 (3) (A) ÃÖÆüß Æîü, ØÛúŸÖã (R) ÝÖ»ÖŸÖ Æîü … 
 (4) (A) ÝÖ»ÖŸÖ Æîü, ØÛúŸÖã (R) ÃÖÆüß Æîü … 
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55. Assertion (A) : In technological histories, the media seem to continually drift as 
signifiers. 

 Reason (R) : Because media are instruments of “mass impression”.  

 Codes : 

 (1) Both (A) and (R) are true. 

 (2) Both (A) and (R) are true, but (R) is not the correct explanation of (A). 

 (3) (A) is true, but (R) is false. 

 (4) (A) is false, but (R) is true.  

 

56. Assertion (A) : The early analysis of media treatment of women amounted to their 
‘symbolic annihilation’. 

 Reason (R) : Because of power structures, women were systematically sub-ordinated and 
in knowledge production, women are objects instead of active subjects.   

 Codes : 

 (1) Both (A) and (R) are true. 

 (2) Both (A) and (R) are true, but (R) is not the correct explanation of (A). 

 (3) (A) is true, but (R) is false. 

 (4) (A) is false, but (R) is true.  

 

57. Assertion (A) : Mass media technologies create conditions of political possibilities.  

 Reason (R) : Mediated messages propel public scrutiny and debate of issues by providing 
a public forum.   

 Codes : 

 (1) Both (A) and (R) are true. 

 (2) Both (A) and (R) are true, but (R) is not the correct explanation of (A). 

 (3) (A) is true, but (R) is false. 

 (4) (A) is false, but (R) is true.  
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55. †×³ÖÛú£Ö®Ö (A) : ¯ÖÏÖîîªÖê×ÝÖÛúßµÖ ‡×ŸÖÆüÖÃÖ ´Öë ‹êÃÖÖ ¯ÖÏŸÖßŸÖ ÆüÖêŸÖÖ Æîü ×Ûú ´Öß×›üµÖÖ ÃÖÓÛêúŸÖÛú Ûêú ºþ¯Ö ´Öë ×®Ö¸ÓüŸÖ¸ü ÜÖÖ‡Ô ˆŸ¯Ö®®Ö 

Ûú¸üŸÖß Æîü … 

 ŸÖÛÔú (R) : ŒµÖÖë×Ûú ´Öß×›üµÖÖ “ÃÖÖ´Öæ×ÆüÛú ÃÖÖê“Ö” Ûúß µÖã×ŒŸÖ Æîü … 

 Ûæú™ü :  

 (1) (A) †Öî̧ ü (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü … 

 (2) (A) †Öî̧ ü (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü, ØÛúŸÖã (R), (A) Ûúß ÃÖÆüß ¾µÖÖÜµÖÖ ®ÖÆüà Æîü … 

 (3) (A) ÃÖÆüß Æîü, ØÛúŸÖã (R) ÝÖ»ÖŸÖ Æîü … 

 (4) (A) ÝÖ»ÖŸÖ Æîü, ØÛúŸÖã (R) ÃÖÆüß Æîü … 

 

56. †×³ÖÛú£Ö®Ö (A) : ´Öß×›üµÖÖ «üÖ¸üÖ ´Ö×Æü»ÖÖ†Öë Ûúß ¾µÖ¾ÖÇüŸÖ ×Ûú‹ •ÖÖ®Öê ÛúÖ †Ö¸Óü×³ÖÛú ×¾Ö¿»ÖêÂÖÞÖ ˆ®ÖÛêú ‘¯ÖÏŸÖßÛúÖŸ´ÖÛú 

×¾Ö®ÖÖ¿Ö’ Ûêú ÃÖ´ÖÖ®Ö £ÖÖ … 

 ŸÖÛÔú (R) : ÃÖ¢ÖÖ Ûúß ÃÖÓ¸ü“Ö®ÖÖ Ûêú ÛúÖ¸üÞÖ ´Ö×Æü»ÖÖ†Öë ÛúÖê ‹Ûú ¾µÖ¾ÖÃ£ÖÖ Ûêú ŸÖÆüŸÖ †¬Öß®ÖÃ£Ö ¸üÜÖÖ •ÖÖŸÖÖ £ÖÖ †Öî¸ü –ÖÖ®Ö 

ˆŸ¯ÖÖ¤ü®Ö ´Öë ´Ö×Æü»ÖÖ†Öë ÛúÖê ´ÖÖ®Ö¾Ö ÃÖ´Ö—Öê •ÖÖ®Öê Ûúß ²Ö•ÖÖµÖ ¾ÖÃŸÖã ÃÖ´Ö—ÖÖ •ÖÖŸÖÖ Æîü … 

 Ûæú™ü :  

 (1) (A) †Öî̧ ü (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü … 

 (2) (A) †Öî̧ ü (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü, ØÛúŸÖã (R), (A) Ûúß ÃÖÆüß ¾µÖÖÜµÖÖ ®ÖÆüà Æîü … 

 (3) (A) ÃÖÆüß Æîü, ØÛúŸÖã (R) ÝÖ»ÖŸÖ Æîü … 

 (4) (A) ÝÖ»ÖŸÖ Æîü, ØÛúŸÖã (R) ÃÖÆüß Æîü … 

 

57. †×³ÖÛú£Ö®Ö (A) : ´ÖÖÃÖ-´Öß×›üµÖÖ (•Ö®ÖÃÖÓ¯ÖÛÔú ´ÖÖ¬µÖ´Ö) Ûúß ¯ÖÏÖîªÖê×ÝÖ×ÛúµÖÖë Ûêú ±ú»ÖÃ¾Öºþ¯Ö ¸üÖ•Ö®Öß×ŸÖÛú ÃÖÓ³ÖÖ¾Ö®ÖÖ†Öë Ûúß 

×Ã£Ö×ŸÖ ˆŸ¯Ö®®Ö ÆüÖêŸÖß Æîü … 

 ŸÖÛÔú (R) : ÆüÃŸÖõÖê¯Ö ¾ÖÖ»Öê ÃÖÓ¤êü¿Ö ÃÖê »ÖÖêÛú ÃÖÓ¾ÖßõÖÖ †Öî¸ü ×¾ÖÂÖµÖÖë Ûêú ¾ÖÖ¤ü-×¾Ö¾ÖÖ¤ü ÛúÖê »ÖÖêÛú ´ÖÓ“Ö ˆ¯Ö»Ö²¬Ö Ûú¸üÖÛú¸ü ²ÖœÌüÖ¾ÖÖ 

×¤üµÖÖ •ÖÖŸÖÖ Æîü … 

 Ûæú™ü :  

 (1) (A) †Öî̧ ü (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü … 

 (2) (A) †Öî̧ ü (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü, ØÛúŸÖã (R), (A) Ûúß ÃÖÆüß ¾µÖÖÜµÖÖ ®ÖÆüà Æîü … 

 (3) (A) ÃÖÆüß Æîü, ØÛúŸÖã (R) ÝÖ»ÖŸÖ Æîü … 

 (4) (A) ÝÖ»ÖŸÖ Æîü, ØÛúŸÖã (R) ÃÖÆüß Æîü … 
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58. Assertion (A) : Opinion polls and surveys are although valuable, are least preferred by PR 
persons. 

 Reason (R) : These are not expensive for routine public relations practice.   

 Codes : 

 (1) Both (A) and (R) are true. 

 (2) Both (A) and (R) are true, but (R) is not the correct explanation of (A). 

 (3) (A) is true, but (R) is false. 

 (4) (A) is false, but (R) is true.  

 

59. Assertion (A) : The emerging intellectual trends aim at new philosophical underpinnings 
for viable media ethics. 

 Reason (R) : Reconceptualisations of speech freedoms bring citizens from the margin to 
the centre for positive human rights to communicate.   

 Codes : 

 (1) Both (A) and (R) are true. 

 (2) Both (A) and (R) are true, but (R) is not the correct explanation of (A). 

 (3) (A) is true, but (R) is false. 

 (4) (A) is false, but (R) is true.  

 

60. Assertion (A) : Television does not make audiences think critically, pause and also 
reflect.  

 Reason (R) : Because each television programme is immediate, dynamic and temporarily 
engaging.   

 Codes : 

 (1) Both (A) and (R) are true. 

 (2) Both (A) and (R) are true, but (R) is not the correct explanation of (A). 

 (3) (A) is true, but (R) is false. 

 (4) (A) is false, but (R) is true.  
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58. †×³ÖÛú£Ö®Ö (A) : †×³Ö´ÖŸÖ “ÖµÖ®Ö ŸÖ£ÖÖ ÃÖ¾ÖìõÖÞÖ ´ÖÆü¢¾Ö¯ÖæÞÖÔ ÆüÖê®Öê Ûêú ²ÖÖ¾Ö•Öæ¤ü •Ö®ÖÃÖ´¯ÖÛÔú ÛúÙ´ÖµÖÖë «üÖ¸üÖ ¯ÖÃÖ®¤ü ®ÖÆüà ×ÛúµÖê 

•ÖÖŸÖê Æïü … 

 ŸÖÛÔú (R) : ÃÖÖ´ÖÖ®µÖ •Ö®ÖÃÖ´¯ÖÛÔú ÛúÖµÖÖí Ûêú ×ÆüÃÖÖ²Ö ÃÖê ¾ÖÆü Ûú´Ö ÜÖ“ÖÔ ¾ÖÖ»Öê ÆüÖêŸÖê Æïü … 

 Ûæú™ü :  

 (1) (A) †Öî̧ ü (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü … 

 (2) (A) †Öî̧ ü (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü, »Öê×Ûú®Ö (R), (A) Ûúß ÃÖÆüß ¾µÖÖÜµÖÖ ®ÖÆüà Æîü … 

 (3) (A) ÃÖÆüß Æîü, »Öê×Ûú®Ö (R) ÝÖ»ÖŸÖ Æîü … 

 (4) (A) ÝÖ»ÖŸÖ Æîü, »Öê×Ûú®Ö (R) ÃÖÆüß Æîü … 

 

59. †×³ÖÛú£Ö®Ö (A) : ˆ³Ö¸üŸÖê Æãü‹ ²ÖÖî×¨üÛú ºþ—ÖÖ®Ö ÛúÖ »ÖõµÖ ÃÖÖ¬µÖ ´Öß×›üµÖÖ ®Öî×ŸÖÛúŸÖÖ Ûêú ×»Ö‹ ®Ö‹ ¤üÖ¿ÖÔ×®ÖÛú †®ŸÖÙ®Ö×ÆüŸÖ 

³ÖÖ¾Ö –ÖÖŸÖ Ûú¸ü®ÖÖ Æîü … 

 ŸÖÛÔú (R) : ¾ÖÖÛËú Ã¾ÖÖŸÖÓ¡µÖ Ûúß ¯Öã®Ö:ÃÖÓÛú»¯Ö®ÖÖ ×®Ö´ÖÖÔÞÖ Ûêú ±ú»ÖÃ¾Öºþ¯Ö ®ÖÖÝÖ×¸üÛú ÆüÖ×¿Ö‹ ÃÖê Ûêú®¦ü ´Öë †ÖÛú¸ü ÃÖÛúÖ¸üÖŸ´ÖÛú 

´ÖÖ®Ö¾ÖÖ×¬ÖÛúÖ¸ü ÛúÖ ÃÖÓ“ÖÖ¸ü Ûú¸ü®Öê ´Öë ÃÖõÖ´Ö ÆüÖê ¯ÖÖŸÖê Æïü … 

 Ûæú™ü :  

 (1) (A) †Öî̧ ü (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü … 

 (2) (A) †Öî̧ ü (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü, ØÛúŸÖã (R), (A) Ûúß ÃÖÆüß ¾µÖÖÜµÖÖ ®ÖÆüà Æîü … 

 (3) (A) ÃÖÆüß Æîü, ØÛúŸÖã (R) ÝÖ»ÖŸÖ Æîü … 

 (4) (A) ÝÖ»ÖŸÖ Æîü, ØÛúŸÖã (R) ÃÖÆüß Æîü … 

 

60. †×³ÖÛú£Ö®Ö (A) : ™êü»Öß×¾Ö•ÖÌ®Ö Ûêú ´ÖÖ¬µÖ´Ö ÃÖê ¤ü¿ÖÔÛú ÃÖ´ÖÖ»ÖÖê“Ö®ÖÖŸ´ÖÛú ºþ¯Ö ÃÖê ×¾Ö“ÖÖ¸ü Ûú¸ü®Öê †Öî¸ü ×“Ö®ŸÖ®Ö ´Ö®Ö®Ö Ûú¸ü®Öê ´Öë 

ÃÖõÖ´Ö ®ÖÆüà ÆüÖê ¯ÖÖŸÖÖ Æîü … 

 ŸÖÛÔú (R) : ŒµÖÖë×Ûú ¯ÖÏŸµÖêÛú ™êü»Öß×¾Ö•Ö®Ö ÛúÖµÖÔÛÎú´Ö ŸÖÖŸÛúÖ×»ÖÛú, ÝÖ×ŸÖ´ÖÖ®Ö †Öî¸ü †Ã£ÖÖµÖß ºþ¯Ö ÃÖê ¾µÖ×ŒŸÖ ÛúÖê ´ÖÖ®Ö×ÃÖÛú ºþ¯Ö 

ÃÖê ¾µÖÃŸÖ ¸üÜÖŸÖÖ Æîü …  

 Ûæú™ü :  

 (1) (A) †Öî̧ ü (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü … 

 (2) (A) †Öî̧ ü (R) ¤üÖê®ÖÖë ÃÖÆüß Æïü, ØÛúŸÖã (R), (A) Ûúß ÃÖÆüß ¾µÖÖÜµÖÖ ®ÖÆüà Æîü … 

 (3) (A) ÃÖÆüß Æîü, ØÛúŸÖã (R) ÝÖ»ÖŸÖ Æîü … 

 (4) (A) ÝÖ»ÖŸÖ Æîü, ØÛúŸÖã (R) ÃÖÆüß Æîü … 
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61. Find out the correct sequence of the following theories : 
 (1) Dependency Theory, Cultivation Theory, Critical Theory, Uses and Gratifications 

Theory 
 (2) Uses and Gratifications Theory, Critical Theory, Dependency Theory, Cultivation 

Theory 
 (3) Critical Theory, Uses and Gratifications Theory, Dependency Theory, Cultivation 

Theory 
 (4) Cultivation Theory, Critical Theory, Dependency Theory, Uses and Gratifications 

Theory 
 

62. Find out the chronological sequence of following film producers of India : 
 (1) F.B. Thanawala, Hiralal Sen, J.F. Madan, H.S. Bhatvadekar 
 (2) H.S. Bhatvadekar, F.B. Thanawala, Hiralalsen, J.F. Madan 
 (3) Hiralal Sen, J.F. Madan, H.S. Bhatvadekar, F.B. Thanawala 
 (4) J.F. Madan, Hiralal Sen, F.B. Thanawala, H.S. Bhatvadekar 
 

63. Find out the correct sequence of the following organizations : 
 (1) NPA, IENS, AINEC, ILNA (2) IENS, AINEC, ILNA, NPA 
 (3) AINEC, ILNA, NPA, IENS (4) ILNA, IENS, AINEC, NPA 
 

64. Find out the correct sequence of following newspapers : 
 (1) India Gazette, Calcutta Gazette and Oriental Advertiser, Bengal Journal, Bombay 

Herald 
 (2) Calcutta Gazette and Oriental Advertiser, Bengal Journal, Bombay Herald, India 

Gazette 
 (3) India gazette, Bengal Journal, Bombay Herald, Calcutta Gazette and Oriental 

Advertiser   
 (4) Bombay Herald, Bengal Journal, Calcutta Gazette and Oriental Advertiser, India 

Gazette 
 

65. Find out the correct sequence of following films : 
 (1) The Wrestlers, Poona Races, Taboot Procession, Coconut Fair  
 (2) Poona Races, Taboot Procession, The Wrestlers, Coconut Fair 
 (3) Taboot Procession, Coconut Fair, The Wrestlers, Poona Races 
 (4) Coconut Fair, Poona Races, The Wrestlers, Taboot Procession  
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61. ×®Ö´®Ö×»Ö×ÜÖŸÖ ×ÃÖ¨üÖÓŸÖÖë ÛúÖê ÃÖÆüß ÛÎú´Ö ´Öë ÃÖ•ÖÖ‡‹ †Öî¸ü ×¤ü‹ ÝÖ‹ ×¾ÖÛú»¯ÖÖë ´Öë ÃÖê ÃÖÆüß ˆ¢Ö¸ü “Öã×®Ö‹ : 

 (1) ×®Ö³ÖÔ¸üŸÖÖ ×ÃÖ¨üÖÓŸÖ, ×¾ÖÛúÖÃÖ ×ÃÖ¨üÖÓŸÖ, ÃÖ´ÖÖ»ÖÖê“Ö®ÖÖŸ´ÖÛú ×ÃÖ¨üÖÓŸÖ, ˆ¯ÖµÖÖêÝÖ †Öî¸ü ¯Ö×¸üŸÖÖêÂÖ ×ÃÖ¨üÖÓŸÖ 

 (2) ˆ¯ÖµÖÖêÝÖ †Öî¸ü ¯Ö×¸üŸÖÖêÂÖ ×ÃÖ¨üÖÓŸÖ, ÃÖ´ÖÖ»ÖÖê“Ö®ÖÖŸ´ÖÛú ×ÃÖ¨üÖÓŸÖ, ×®Ö³ÖÔ¸üŸÖÖ ×ÃÖ¨üÖÓŸÖ, ×¾ÖÛúÖÃÖ ×ÃÖ¨üÖÓŸÖ 

 (3) ÃÖ´ÖÖ»ÖÖê“Ö®ÖÖŸ´ÖÛú ×ÃÖ¨üÖÓŸÖ, ˆ¯ÖµÖÖêÝÖ †Öî¸ü ¯Ö×¸üŸÖÖêÂÖ ×ÃÖ¨üÖÓŸÖ, ×®Ö³ÖÔ¸üŸÖÖ ×ÃÖ¨üÖÓŸÖ, ×¾ÖÛúÖÃÖ ×ÃÖ¨üÖÓŸÖ 

 (4) ×¾ÖÛúÖÃÖ ×ÃÖ¨üÖÓŸÖ, ÃÖ´ÖÖ»ÖÖê“Ö®ÖÖŸ´ÖÛú ×ÃÖ¨üÖÓŸÖ, ×®Ö³ÖÔ¸üŸÖÖ ×ÃÖ¨üÖÓŸÖ, ˆ¯ÖµÖÖêÝÖ †Öî¸ü ¯Ö×¸üŸÖÖêÂÖ ×ÃÖ¨üÖÓŸÖ 

 

62. ×®Ö´®Ö×»Ö×ÜÖŸÖ ³ÖÖ¸üŸÖßµÖ ×±ú»´Ö ×®Ö´ÖÖÔŸÖÖ†Öë ÛúÖê ÛúÖ»ÖÛÎú´ÖÖ®ÖãÃÖÖ¸ü ÃÖ•ÖÖ‡‹ †Öî¸ü ×¤ü‹ ÝÖ‹ ×¾ÖÛú»¯ÖÖë ´Öë ÃÖê ÃÖÆüß ˆ¢Ö¸ü “Öã×®Ö‹ : 

 (1) ‹±ú.²Öß. £ÖÖ®ÖÖ¾ÖÖ»ÖÖ, Æüß¸üÖ»ÖÖ»Ö ÃÖê®Ö, •Öê.‹±ú. ´Ö¤üÖ®Ö, ‹“Ö.‹ÃÖ. ³Ö™ü¾ÖÖ›êüÛú¸ü 

 (2) ‹“Ö.‹ÃÖ. ³Ö™ü¾ÖÖ›êüÛú¸ü, ‹±ú.²Öß. £ÖÖ®ÖÖ¾ÖÖ»ÖÖ, Æüß¸üÖ»ÖÖ»Ö ÃÖê®Ö, •Öê.‹±ú. ´Ö¤üÖ®Ö 

 (3) Æüß¸üÖ»ÖÖ»Ö ÃÖê®Ö, •Öê.‹±ú. ´Ö¤üÖ®Ö, ‹“Ö.‹ÃÖ. ³Ö™ü¾ÖÖ›êüÛú¸ü, ‹±ú.²Öß. £ÖÖ®ÖÖ¾ÖÖ»ÖÖ 

 (4) •Öê.‹±ú. ´Ö¤üÖ®Ö, Æüß¸üÖ»ÖÖ»Ö ÃÖê®Ö, ‹±ú.²Öß. £ÖÖ®ÖÖ¾ÖÖ»ÖÖ, ‹“Ö.‹ÃÖ. ³Ö™ü¾ÖÖ›êüÛú¸ü 

 

63. ×®Ö´®Ö×»Ö×ÜÖŸÖ ÃÖÓÝÖšü®ÖÖë ÛúÖê ÃÖÆüß ÛÎú´Ö ´Öë ÃÖ•ÖÖ‡‹ †Öî¸ü ×¤ü‹ ÝÖ‹ ×¾ÖÛú»¯Ö ´Öë ÃÖê ÃÖÆüß ˆ¢Ö¸ü “Öã×®Ö‹ : 

 (1) ‹®Ö ¯Öß ‹, †Ö‡Ô ‡Ô ‹®Ö ‹ÃÖ, ‹ †Ö‡Ô ‹®Ö ‡Ô ÃÖß, †Ö‡Ô ‹»Ö ‹®Ö ‹ 

 (2) †Ö‡Ô ‡Ô ‹®Ö ‹ÃÖ, ‹ †Ö‡Ô ‹®Ö ‡Ô ÃÖß, †Ö‡Ô ‹»Ö ‹®Ö ‹, ‹®Ö ¯Öß ‹ 

 (3) ‹ †Ö‡Ô ‹®Ö ‡Ô ÃÖß, †Ö‡Ô ‹»Ö ‹®Ö ‹, ‹®Ö ¯Öß ‹, †Ö‡Ô ‡Ô ‹®Ö ‹ÃÖ 

 (4) †Ö‡Ô ‹»Ö ‹®Ö ‹, †Ö‡Ô ‡Ô ‹®Ö ‹ÃÖ, ‹ †Ö‡Ô ‹®Ö ‡Ô ÃÖß, ‹®Ö ¯Öß ‹ 

 

64. ×®Ö´®Ö×»Ö×ÜÖŸÖ ÃÖ´ÖÖ“ÖÖ¸ü-¯Ö¡ÖÖë ÛúÖê ÃÖÆüß ÛÎú´Ö ´Öë ÃÖ•ÖÖ‡‹ †Öî¸ü ×¤ü‹ ÝÖ‹ ×¾ÖÛú»¯ÖÖë ´Öë ÃÖê ÃÖÆüß ˆ¢Ö¸ü “Öã×®Ö‹ : 

 (1) ‡×®›üµÖÖ ÝÖ•Ö™ü, Ûú»ÖÛú¢ÖÖ ÝÖ•Ö™ü ‹Þ›ü †Öê×¸ü‹®™ü»Ö ‹›ü¾Ö™üÖÔ‡•Ö¸,ü ²ÖÓÝÖÖ»Ö •Ö®ÖÔ»Ö, ²ÖÖò´²Öê Æêü¸üÖ»›ü 

 (2) Ûú»ÖÛú¢ÖÖ ÝÖ•Ö™ü ‹Þ›ü †Öê×¸ü‹Þ™ü»Ö ‹›ü¾Ö™üÖÔ‡•Ö¸ü, ²ÖÓÝÖÖ»Ö •Ö®ÖÔ»Ö, ²ÖÖò´²Öê Æêü¸üÖ»›,ü ‡×®›üµÖÖ ÝÖ•Ö™ü 

 (3) ‡Ó×›üµÖÖ ÝÖ•Ö™ü, ²ÖÓÝÖÖ»Ö •Ö®ÖÔ»Ö, ²ÖÖò´²Öê Æêü¸üÖ»›ü, Ûú»ÖÛú¢ÖÖ ÝÖ•Ö™ü ‹Þ›ü †Öê×¸ü‹Þ™ü»Ö ‹›ü¾Ö™üÖÔ‡•Ö¸ü 

 (4) ²ÖÖò´²Öê Æêü¸üÖ»›ü, ²ÖÓÝÖÖ»Ö •Ö®ÖÔ»Ö, Ûú»ÖÛú¢ÖÖ ÝÖ•Ö™ü ‹Þ›ü †Öê×¸ü‹Þ™ü»Ö ‹›ü¾Ö™üÖÔ‡•Ö¸ü, ‡Ó×›üµÖÖ ÝÖ•Ö™ü 

 

65. ×®Ö´®Ö×»Ö×ÜÖŸÖ ×±ú»´ÖÖë ÛúÖê ÃÖÆüß ÛÎú´Ö ´Öë ÃÖ•ÖÖ‡‹ †Öî¸ü ×¤ü‹ ÝÖ‹ ×¾ÖÛú»¯ÖÖë ´Öë ÃÖê ÃÖÆüß ˆ¢Ö¸ü “Öã×®Ö‹ : 

 (1) ¤ü ¸êüÃ»ÖÃÖÔ, ¯Öæ®ÖÖ ¸êüÃÖê•Ö, ™îü²Öæ™ü ¯ÖÏÖêÃÖê¿Ö®Ö, ÛúÖêÛúÖê®Ö™ü ±êúµÖ¸ü 

 (2) ¯Öæ®ÖÖ ¸êüÃÖê•Ö, ™îü²Öæ™ü ¯ÖÏÖêÃÖê¿Ö®Ö, ¤ü ¸êüÃ»ÖÃÖÔ, ÛúÖêÛúÖê®Ö™ü ±êúµÖ¸ü 

 (3) ™îü²Öæ™ü ¯ÖÏÖêÃÖê¿Ö®Ö, ÛúÖêÛúÖê®Ö™ü ±êúµÖ¸ü, ¤ü ¸êüÃ»ÖÃÖÔ, ¯Öæ®ÖÖ ¸êüÃÖê•Ö 

 (4) ÛúÖêÛúÖê®Ö™ü ±êúµÖ¸ü, ¯Öæ®ÖÖ ¸êüÃÖê•Ö, ¤ü ¸êüÃ»ÖÃÖÔ, ™îü²Öæ™ü ¯ÖÏÖêÃÖê¿Ö®Ö  
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66. Match the following : 
 List – I  

(Instrument) 
 List – II 

(Inventor)
(a) Phonograph (i) Wordsworth Donisthrope 
(b) Celluloid (ii) John Logie Baird 
(c) Video Camera (iii) George Eastman 
(d) Film Camera (iv) Thomas Edison 

 Codes : 
  (a) (b) (c) (d) 
 (1) (i) (ii) (iii) (iv) 
 (2) (iv) (iii) (i) (ii) 
 (3) (iii) (iv) (ii) (i) 
 (4) (iv) (iii) (ii) (i) 
 

67. Match the List-I with List-II : 
 List – I  

(Author) 
 List – II 

(Concept) 
(a) John Fiske (i) Audience Perception of reality 
(b) Herbert Schiller (ii) Semiotic power 
(c) John B. Thompson (iii) Corporatisation of culture 
(d) Greg Philo (iv) Social Theory of Media  

 Codes : 
  (a) (b) (c) (d) 
 (1) (iii) (iv) (ii) (i) 
 (2) (iv) (i) (iii) (ii) 
 (3) (ii) (iii) (iv) (i) 
 (4) (i) (ii) (iii) (iv) 
 

68. Match the following : 
 List – I  

(Brand) 
 List – II 

(Tag line) 
(a) Phillips LED lights (i) Your journey our passion 
(b) Skoda (ii) Go further 
(c) Ford (iii) Its simply clever 
(d) Bridgestone Tyres (iv) Innovation and You  

 Codes : 
  (a) (b) (c) (d) 
 (1) (iv) (iii) (ii) (i) 
 (2) (i) (ii) (iv) (iii) 
 (3)  (ii) (i) (iii) (iv) 
 (4)  (iii) (iv) (i) (ii) 
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66. ÃÖæ“Öß-I †Öî¸ü ÃÖæ“Öß-II ÛúÖê ÃÖã´Öê×»ÖŸÖ Ûúß×•Ö‹ …  
 ÃÖæ“Öß-I 

(µÖÓ¡Ö) 
 ÃÖæ“Öß-II 

(†Ö×¾ÖÂÛúÖ¸üÛú) 
(a) ±úÖê®ÖÖêÝÖÏÖ±ú (i) ¾Ö›ÔËüÃÖ¾Ö£ÖÔ ›üÖê×®ÖÃ£ÖÐÖê¯Ö 
(b) ÃÖê»µÖã»ÖÖòµÖ›ü (ii) •ÖÖò®Ö »ÖÖêÝÖß ²ÖêµÖ›Ôü 
(c) ¾Öß×›üµÖÖê Ûîú´Ö¸üÖ (iii) •ÖÖò•ÖÔ ‡Ã™ü´Öî®Ö 
(d) ×±ú»´Ö Ûîú´Ö¸üÖ (iv) £ÖÖò´ÖÃÖ ‹×›üÃÖ®Ö 

 Ûæú™ü : 
  (a) (b) (c) (d) 
 (1) (i) (ii) (iii) (iv) 
 (2) (iv) (iii) (i) (ii) 
 (3) (iii) (iv) (ii) (i) 
 (4) (iv) (iii) (ii) (i) 
 

67. ÃÖæ“Öß-I †Öî¸ü ÃÖæ“Öß-II ÛúÖê ÃÖã´Öê×»ÖŸÖ Ûúß×•Ö‹ …  
 ÃÖæ“Öß-I 

(»ÖêÜÖÛú) 
 ÃÖæ“Öß-II 

(ÃÖÓÛú»¯Ö®ÖÖ) 
(a) •ÖÖò®Ö ×±úÃÛêú (i) µÖ£ÖÖ£ÖÔ ÛúÖ ¤ü¿ÖÔÛú †¾Ö²ÖÖê¬Ö 
(b) Æü²ÖÔ™Ôü ÃÛúß»Ö¸ü (ii) ×¾Ö¾Öê“Ö®Ö ¿Ö×ŒŸÖ 
(c) •ÖÖò®Ö ²Öß. £ÖÖ´¯ÖÃÖ®Ö (iii) ÃÖÓÃÛéú×ŸÖ ÛúÖ ×®ÖÝÖ´ÖßÛú¸üÞÖ 
(d) ÝÖÏêÝÖ ×±ú»ÖÖê (iv) ´Öß×›üµÖÖ ÛúÖ ÃÖÖ´ÖÖ×•ÖÛú ×ÃÖ¨üÖÓŸÖ 

 Ûæú™ü : 
  (a) (b) (c) (d) 
 (1) (iii) (iv) (ii) (i) 
 (2) (iv) (i) (iii) (ii) 
 (3) (ii) (iii) (iv) (i) 
 (4) (i) (ii) (iii) (iv) 
 

68. •ÖÖê›Ìêü ÛúÖê ÃÖã´Öê×»ÖŸÖ Ûúß×•Ö‹ †Öî¸ü ÃÖÆüß ×¾ÖÛú»¯Ö “Öã×®Ö‹ :  
 ÃÖæ“Öß – I 

(²ÖÎÖÑ›ü) 
 ÃÖæ“Öß – II 

(™îüÝÖ»ÖÖ‡®Ö) 
(a) ×±ú×»Ö¯ÃÖ ‹»Ö ‡Ô ›üß »ÖÖ‡™ËüÃÖ (i) µÖÖê¸ü •Ö®Öá †Ö¾Ö¸ü ¯Öî¿Ö®Ö 
(b) ÃÛúÖê›üÖ (ii) ÝÖÖê ±ú¤Ôü¸ü 
(c) ±úÖê›Ôü (iii) ‡™üÃÖ ×ÃÖ´¯»Öß Œ»Öê¾Ö¸ü 
(d) ×²ÖÎ•ÖÃ™üÖê®Ö ™üÖµÖÃÖÔ (iv) ‡®ÖÖê¾Öê¿Ö®Ö ‹Þ›ü µÖæ 

 Ûæú™ü : 
  (a) (b) (c) (d) 
 (1) (iv) (iii) (ii) (i) 
 (2) (i) (ii) (iv) (iii) 
 (3)  (ii) (i) (iii) (iv) 
 (4)  (iii) (iv) (i) (ii) 
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69. Match the following : 

 List – I  

(Newspaper) 

 List – II 

(Language) 

(a) Deshdoot (i) Bengali 

(b) Udayavani (ii) Malayalam 

(c) Mathrubhumi (iii) Kannada 

(d) Dainik Pratidan (iv) Marathi 

 Codes : 

  (a) (b) (c) (d) 

 (1) (i) (ii) (iii) (iv) 

 (2) (iv) (iii) (i) (ii) 

 (3)  (iii) (iv) (ii) (i) 

 (4)  (iv) (iii) (ii) (i) 

 

70. Match the List-I with List-II : 

 List – I   List – II 

(a) ‘Our Village Chattera’ (i) Deccan Development Society  

(b) ‘Identify Backward 
Village Programme’ 

(ii) MKSS 

(c) Right to Information 
Movement 

(iii) The Hindustan Times 

(d) Sangam Radio (iv) Udayavani 

 Codes : 

  (a) (b) (c) (d) 

 (1) (i) (ii) (iii) (iv) 

 (2) (ii) (iii) (i) (iv) 

 (3) (iii) (iv) (ii) (i) 

 (4) (iii) (ii) (iv) (i) 
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69. •ÖÖê›Ìêü ÛúÖê ÃÖã´Öê×»ÖŸÖ Ûúß×•Ö‹ :  

 ÃÖæ“Öß-I 

(ÃÖ´ÖÖ“ÖÖ¸ü-¯Ö¡Ö) 

 ÃÖæ“Öß-II 

(³ÖÖÂÖÖ) 

(a) ¤êü¿Ö¤æüŸÖ (i) ²ÖÓÝÖÖ»Öß 

(b) ˆ¤üµÖ¾ÖÖÞÖß (ii) ´Ö»ÖµÖÖ»Ö´Ö 

(c) ´ÖÖŸÖé³Öæ×´Ö (iii) Ûú®®Ö›ü 

(d) ¤îü×®ÖÛú ¯ÖÏ×ŸÖ¤üÖ®Ö (iv) ´Ö¸üÖšüß 

 Ûæú™ü : 

  (a) (b) (c) (d) 

 (1) (i) (ii) (iii) (iv) 

 (2) (iv) (iii) (i) (ii) 

 (3)  (iii) (iv) (ii) (i) 

 (4)  (iv) (iii) (ii) (i) 

 

70. ÃÖæ“Öß-I ÛúÖê ÃÖæ“Öß-II ÃÖê ÃÖã´Öê×»ÖŸÖ Ûúß×•Ö‹ :  

 ÃÖæ“Öß-I  ÃÖæ“Öß-II 

(a) ‘†¾Ö¸ü ×¾Ö»Öê•Ö ”û™êü¸üÖ’ (i) ›êüÛú®Ö ×›ü¾Öê»Ö¯Ö´Öë™ü ÃÖÖêÃÖÖ‡™üß 

(b) ‘†Ö‡›ëü™üß±úÖµÖ ²ÖîÛú¾Ö›Ôü ×¾Ö»Öê•Ö ¯ÖÏÖêÝÖÏÖ´Ö’ (ii) ‹´Ö Ûêú ‹ÃÖ ‹ÃÖ 

(c) ÃÖæ“Ö®ÖÖ ÛúÖ †×¬ÖÛúÖ¸ü †ÖÓ¤üÖê»Ö®Ö (iii) ¤ü ØÆü¤ãüÃŸÖÖ®Ö ™üÖ‡´ÃÖ 

(d) ÃÖÓÝÖ´Ö ¸êü×›üµÖÖê (iv) ˆ¤üµÖ¾ÖÖÞÖß 

 Ûæú™ü : 

  (a) (b) (c) (d) 

 (1) (i) (ii) (iii) (iv) 

 (2) (ii) (iii) (i) (iv) 

 (3) (iii) (iv) (ii) (i) 

 (4) (iii) (ii) (iv) (i) 
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Read the following passage and answer questions from 71 to 75 : 

 The increasing market orientation of news media by private media forces the public 

service broadcasting sector to chase for audience rather than present quality news. The days 

when reporters got stories because they were good stories that people ought to read have now 

almost completely gone and stories are now gathered because they will interest the target 

audience and tempt them to buy the magazine or newspaper. The marketable stories are 

desirable enough to tempt journalists to behave unethically more often than would be the case 

were their motives for pursuing the story less trained with commercialism. Celebrity is now a 

major selling point for a newspaper or magazine. An interview with a major celebrity is very 

hard to come by and can take months to set up. Fees are sometimes paid and prior questions are 

given to them. This is where the star’s public-relations managers are able to select the pictures 

to be used with the interview and to read the interview, giving approval and, if necessary, 

making amendments in the questions. This means that top stars are able to determine which 

media carries their words and pictures, where that appears, and that the story very carefully 

maintains their carefully-crafted image. Stars are often heard complaining about intrusion into 

their privacy. Major stars are not only able to limit their appearances to key media with prior 

questions’ approval but they are also able to sufficiently protect their privacy to ensure that 

those are the only stories that get out. Less talented celebrities are obliged to seek media 

exposure in more salacious magazines or newspapers, but still the principles are the same. Many 

of the so-called snatch pictures of celebrities are carefully posed to ensure maximum publicity 

for the star involved. As most press relations experts will tell you, there’s no such thing as bad 

publicity. With celebrity ruling the news agenda, and manufactured  news ruling celebrity, it can 

be no surprise that the temptation is there for a journalist, working for a publication that is not 

on the top celebrity’s reading requirements, to bend the rules themselves to get work. It is all 

very well for the elite – politicians, academics, intellectuals and others – to complain about the 

dumbing-down of newspapers, the replacement of serious political discussion, international 

news and mind-broadening information with celebrity titbits, but whilst commerce is the driving 

force for the media, the media will continue to provide people with what they want and that 

often means celebrity gossip.  
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×®Ö´®Ö×»Ö×ÜÖŸÖ ÝÖªÖÓ¿Ö ÛúÖê ¯Ö×œÌüµÖê †Öî¸ü ¯ÖÏ¿®Ö ÃÖÓÜµÖÖ 71 ÃÖê 75 Ûêú ˆ¢Ö¸ü ¤üß×•Ö‹ : 

  ¯ÖÏÖ‡¾Öê™ü ´Öß×›üµÖÖ «üÖ¸üÖ ÃÖ´ÖÖ“ÖÖ¸ü Ûêú ×®Ö¸ÓüŸÖ¸ü ²ÖÖ•ÖÖ ü̧Öê®´ÖãÜÖß ÆüÖê®Öê Ûêú ¯Ö×¸üÞÖÖ´ÖÃ¾Öºþ¯Ö ÃÖ¸üÛúÖ¸üß õÖê¡Ö Ûêú ¯ÖÏÃÖÖ¸üÞÖ ³Öß 

ÝÖãÞÖ¾Ö¢ÖÖ¯ÖæÞÖÔ ÃÖ´ÖÖ“ÖÖ¸ü Ûúß ¯ÖÏÃŸÖã×ŸÖ Ûúß ²Ö•ÖÖµÖ ¤ü¿ÖÔÛú Ûúß ÜÖÖê•Ö ¸üÆüŸÖß Æîü … ‹Ûú ÃÖ´ÖµÖ £ÖÖ •Ö²Ö ×¸ü¯ÖÖê™Ôüü¸ü ¯ÖÖšüÛúÖë Ûêú ×»Ö‹ 

ˆ¯ÖµÖãŒŸÖ ÃÖ´Ö—Öê •ÖÖ®Öê ¾ÖÖ»Öê ÃÖ´ÖÖ“ÖÖ¸ü ÛúÖê Ûú¾Ö¸ü Ûú¸üŸÖê £Öê ×Ûú®ŸÖã ‹êÃÖê µÖãÝÖ ÛúÖ †ÓŸÖ ÆüÖê ÝÖµÖÖ Æîü †Öî¸ü ‹êÃÖê ÃÖ´ÖÖ“ÖÖ¸ü ‹Ûú¡Ö ×Ûú‹ 

•ÖÖŸÖê Æïü ×•Ö®Ö´Öë »Ö×õÖŸÖ ¯ÖÖšüÛú/ÁÖÖêŸÖÖ/¤ü¿ÖÔÛú Ûúß †×³Ö¹ý×“Ö ÆüÖê®Öê Ûúß ÃÖÓ³ÖÖ¾Ö®ÖÖ ÆüÖê †Öî¸ü ¾Öê ¯Ö×¡ÖÛúÖ µÖÖ ÃÖ´ÖÖ“ÖÖ¸ü-¯Ö¡Ö ÜÖ¸üß¤ü®Öê Ûêú 

×»Ö‹ ¯ÖÏ¾Öé¢Ö ÆüÖë … ²ÖÖ•ÖÖ¸ü ´Öë ×²ÖÛú®Öê µÖÖêÝµÖ Ûú£ÖÖ®ÖÛú (ÃÖ´ÖÖ“ÖÖ¸ü) ‹êÃÖÖ ÆüÖêŸÖÖ Æîü •ÖÖê ¯Ö¡ÖÛúÖ¸ü ÛúÖê •Ö²Ö ×ÛúÃÖß ‘Ö™ü®ÖÖÛÎú´Ö ÛúÖê 

Ûú¾Ö¸ü Ûú¸ü®Öê Ûêú †¯ÖêõÖÖÛéúŸÖ †®Öî×ŸÖÛú ¾µÖ¾ÖÆüÖ¸ü Ûú¸ü®Öê Ûúß ×¤ü¿ÖÖ ´Öë ¯ÖÏ¾Öé¢Ö ÆüÖêŸÖê Æïü … ¯ÖÏ×ÃÖ×¨ü †²Ö ×ÛúÃÖß ÃÖ´ÖÖ“ÖÖ¸ü-¯Ö¡Ö µÖÖ 

¯Ö×¡ÖÛúÖ Ûêú ×»Ö‹ ¯ÖÏÃÖÖ¤ü Ûúß ´ÖÖÑÝÖ ²ÖœÌüÖ®Öê ¾ÖÖ»ÖÖ ¯ÖÏ´ÖãÜÖ ÛúÖ¸üÛú Æîü … ×ÛúÃÖß ²Ö›Ìêü ÜµÖÖ×ŸÖ ¯ÖÏÖ¯ŸÖ ¾µÖ×ŒŸÖ ÃÖê ÃÖÖõÖÖŸÛúÖ¸ü ÛúÖ 

†¾ÖÃÖ¸ü ¯ÖÏÖ¯ŸÖ ÆüÖê®ÖÖ Ûú×šü®Ö Æîü †Öî¸ü ‡ÃÖ´Öë Ûú‡Ô ´ÖÆüß®Öê »ÖÝÖ ÃÖÛúŸÖê Æïü … Ûú³Öß-Ûú³Öß ±úßÃÖ “ÖãÛúÖ ¤üß •ÖÖŸÖß Æîü †Öî̧ ü ÃÖÖõÖÖŸÛúÖ¸ü 

ÃÖê ¯ÖÆü»Öê Æüß ˆ®Æëü ¯ÖÏ¿®ÖÖ¾Ö»Öß ˆ¯Ö»Ö²¬Ö Ûú¸üÖ ¤üß •ÖÖŸÖß Æîü … µÖÆüà ×ÃÖŸÖÖ¸üÖë/ »Ö²¬Ö ¯ÖÏ×ŸÖÂšü ÝÖÞµÖ´ÖÖ®µÖ ¾µÖ×ŒŸÖµÖÖë Ûêú •Ö®ÖÃÖ´¯ÖÛÔú 

¯ÖÏ²ÖÓ¬ÖÛú ÃÖÖõÖÖŸÛúÖ¸ü ´Öë ˆ¯ÖµÖÖêÝÖß ÆüÖê®Öê ¾ÖÖ»Öß ŸÖÃ¾Öß¸üÖë ÛúÖ “ÖµÖ®Ö Ûú¸ü ¯ÖÖŸÖê Æïü †Öî¸ü ÃÖÖõÖÖŸÛúÖ¸ü Ûêú ¯ÖœÌü®Öê Ûêú ÃÖÓ²ÖÓ¬Ö ´Öë †®Öã´Ö×ŸÖ 

¤êüŸÖê Æïü †Öî¸ü µÖ×¤ü †Ö¾Ö¿µÖÛú ÆüÖê ŸÖÖê ¯ÖÏ¿®ÖÖë ´Öë ÃÖÓ¿ÖÖê¬Ö®Ö ³Öß Ûú¸üŸÖê Æïü … ‡ÃÖÛúÖ †£ÖÔ µÖÆü Æîü ×Ûú ¿ÖßÂÖÔ-ÃŸÖ¸ü Ûêú ×ÃÖŸÖÖ¸êü (Ã™üÖÃÖÔ) 

ŸÖµÖ Ûú¸üŸÖê Æïü ×Ûú ÛúÖî®Ö ÃÖß ´Öß×›üµÖÖ ˆ®ÖÛêú ¾ÖŒŸÖ¾µÖ †Öî̧ ü ×“Ö¡ÖÖë ÛúÖ ¯ÖÏÛúÖ¿Ö®Ö ¯ÖÏÃÖÖ¸üÞÖ Ûú¸ëüÝÖß, µÖÆü ÛúÆüÖÑ ÆüÖêÝÖÖ †£Ö¾ÖÖ ×¤üÜÖÖµÖÖ 

•ÖÖ‹ÝÖÖ †Öî¸ü ‡ÃÖ ÃÖÓ²ÖÓ¬Ö ´Öë ³Öß ×®ÖÞÖÔµÖ Ûú¸üŸÖê Æïü ×Ûú ´Öã×¦üŸÖ/¯ÖÏÃÖÖ×¸üŸÖ ÃÖ´ÖÖ“ÖÖ¸ü ´Öë ˆ®ÖÛúß ²Ö®Öß Æãü‡Ô ”û×¾Ö µÖ£ÖÖ¾ÖŸÖ ²Ö®Öß ¸üÆêü … 

†ÛúÃÖ¸ü ×ÃÖŸÖÖ¸üÖë «üÖ¸üÖ ˆ®ÖÛúß ×®Ö•ÖŸÖÖ ´Öë ÆüÃŸÖõÖê¯Ö ×Ûú‹ •ÖÖ®Öê Ûúß ×¿ÖÛúÖµÖŸÖ ×´Ö»ÖŸÖß Æîü … ²Ö›Ìüß Æü×ÃŸÖµÖÖÑ ¯Öæ¾ÖÔ ´Öë Æüß ¯ÖÏ¿®ÖÖë Ûúß 

Ã¾ÖßÛéú×ŸÖ Ûêú ²ÖÖ¤ü ®Ö Ûêú¾Ö»Ö ¯ÖÏ´ÖãÜÖ ´Öß×›üµÖÖ Ûêú ÃÖÖ´Ö®Öê †Ö®Öê ´Öë ÃÖÓÛúÖê“Ö Ûú¸üŸÖß Æîü ²Ö×»Ûú ¾Öê †¯Ö®Öß ×®Ö•ÖŸÖÖ ÛúÖê ³Öß ³Ö»Öß-

³ÖÖÓ×ŸÖ ÛúÖµÖ´Ö ¸üÜÖ ¯ÖÖŸÖß Æïü ŸÖÖ×Ûú µÖÆü ÃÖã×®Ö×¿“ÖŸÖ ×ÛúµÖÖ •ÖÖ ÃÖÛêú ×Ûú ¯ÖÏÛúÖ×¿ÖŸÖ/¯ÖÏÃÖÖ×¸üŸÖ ÃÖ´ÖÖ“ÖÖ¸ü Ûêú¾Ö»Ö ÃÖ´ÖÖ“ÖÖ¸ü Æüß ¸üÆêü … 

Ûú´Ö ¯ÖÏ×ŸÖ³ÖÖ¾ÖÖ®Ö Æü×ÃŸÖµÖÖÑ †¿»Öß»Ö ¯Ö×¡ÖÛúÖ†Öë µÖÖ ÃÖ´ÖÖ“ÖÖ¸ü-¯Ö¡ÖÖë ´Öë ´Öß×›üµÖÖ ‹ŒÃÖ¯ÖÖê•Ö¸ü Ûúß ‡“”ãûÛú ¸üÆüŸÖß Æïü ×Ûú®ŸÖã ŸÖ²Ö ³Öß 

×ÃÖ¨üÖÓŸÖ ¾ÖÆü Æüß ¸üÆüŸÖê Æïü … ²ÖÆãüŸÖ ÃÖß ¯ÖÏ×ÃÖ¨ü Æü×ÃŸÖµÖÖë Ûúß ŸÖ£ÖÖÛú×£ÖŸÖ Ã®Öî“Ö ×¯ÖŒ“ÖÃÖÔ (»Ö¯ÖÛúÛú¸ü »Öê®Öê ¾ÖÖ»Öß ŸÖÃ¾Öß¸ëü) ´Öë ³ÖÖ¾Ö-

³ÖÓ×ÝÖ´ÖÖ ‡ÃÖ ¯ÖÏÛúÖ¸ü ×¤üÜÖÖ‡Ô •ÖÖŸÖß Æîü ×Ûú ÃÖÓ²ÖÓ×¬ÖŸÖ ×ÃÖŸÖÖ¸êü ÛúÖê †×¬ÖÛú ÃÖê †×¬ÖÛú ¯Ö×²»Ö×ÃÖ™üß ×´Ö»Ö ÃÖÛêú … •ÖîÃÖÖ ×Ûú †Ö¯ÖÛúÖê 

†×¬ÖÛúÖÓ¿Ö ¯ÖÏêÃÖ ÃÖÓ¯ÖÛÔú ×¾Ö¿ÖêÂÖ–ÖÖë ÃÖê ¯ÖŸÖÖ “Ö»ÖêÝÖÖ “¤ãüÂ¯ÖÏ“ÖÖ¸ü” •ÖîÃÖß ÛúÖê‡Ô “Öß•Ö ®ÖÆüà Æîü … •ÖÆüÖÑ ÜµÖÖ×ŸÖ ¯ÖÏÖ¯ŸÖ ¾µÖ×ŒŸÖ ÃÖ´ÖÖ“ÖÖ¸ü 

¯Ö¸ü ÆüÖ¾Öß ÆüÖê®Öê »ÖÝÖŸÖê Æïü †Öî¸ü Æü×ÃŸÖµÖÖÑ ²Ö®ÖÖ¾Ö™üß ÃÖ´ÖÖ“ÖÖ¸ü Ûêú ¯ÖÏ³ÖÖ¾Ö ´Öë †Ö®Öê »ÖÝÖŸÖê Æïü ŸÖ²Ö ‡ÃÖ´Öë ÛúÖê‡Ô †Ö¿“ÖµÖÔ ®ÖÆüà Æïü ×Ûú 

‹êÃÖÖ ¯Ö¡ÖÛúÖ¸ü ×•ÖÃÖÛúÖ ÃÖ´ÖÖ“ÖÖ¸ü-¯Ö¡Ö / ¯Ö×¡ÖÛúÖ ¿ÖßÂÖÔÃ£Ö ÆüÃŸÖß Ûúß ¯Öšü®Ö ÃÖæ“Öß ´Öë ¿ÖÖ×´Ö»Ö ®ÖÆüà ÆüÖêŸÖÖ Æîü, ¯Ö¡ÖÛúÖ×¸üŸÖÖ ´Öë ¸üÆü®Öê 

Ûêú ×»Ö‹ Ã¾ÖµÖÓ †¯Ö®Öê ×®ÖµÖ´ÖÖë ´Öë ¯Ö×¸ü¾ÖŸÖÔ®Ö Ûú¸ü ¤êüŸÖê Æïü … †×³Ö•ÖÖŸµÖ ¾ÖÝÖÔ ¸üÖ•Ö®Öß×ŸÖ–Ö, ×¿ÖõÖÖ×¾Ö¤Ëü, ²Öã×¨ü•Öß¾Öß †Öî¸ü †®µÖ Ûêú 

×»Ö‹ ÃÖ´ÖÖ“ÖÖ¸ü-¯Ö¡ÖÖë Ûêú ×ÝÖ¸üŸÖê ÃŸÖ¸ü ˆ®Ö´Öë ÝÖÓ³Öß¸ü ¸üÖ•Ö®Öß×ŸÖÛú “Ö“ÖÖÔ, †®ŸÖ¸üÖÔÂ™ÒüßµÖ ÃÖ´ÖÖ“ÖÖ¸ü †Öî¸ü –ÖÖ®Ö¾Ö¨ÔüÛú •ÖÖ®ÖÛúÖ¸üß Ûêú 

Ã£ÖÖ®Ö ¯Ö¸ü ×ÃÖŸÖÖ¸üÖë Ûêú ÃÖÖõÖÖŸÛúÖ¸ü ÛúÖê Ûú¾Ö¸ü Ûú¸ü®Öê Ûêú ²ÖÖ¸êü ´Öë ×¿ÖÛúÖµÖŸÖ Ûú¸ü®ÖÖ ˆ×“ÖŸÖ Æîü, ×Ûú®ŸÖã •Ö²Ö ¾µÖ¾ÖÃÖÖµÖ ´Öß×›üµÖÖ ÛúÖ 

´Öæ»Ö´ÖÓ¡Ö ÆüÖê ÝÖµÖÖ Æîü, ´Öß×›üµÖÖ »ÖÖêÝÖÖë ÛúÖê ˆ®ÖÛúß †¯ÖêõÖÖ †Öî¸ü †×³Ö»ÖÖÂÖÖ Ûêú †®Öãºþ¯Ö Æüß ¾ÖÆü ÃÖ´ÖÖ“ÖÖ¸ü ¤êüŸÖÖ ¸üÆêüÝÖÖ ×•ÖÃÖ´Öë 

†ÛúÃÖ¸ü Æü×ÃŸÖµÖÖë ÛúÖ Ûú¾Ö¸êü•Ö ¸üÆüŸÖÖ Æîü … 
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71. What is the impact of market orientation of news media ? 

 (1) Increasing the number of good reporters. 

 (2) Lack of quality news. 

 (3) Providing oft-beat stories. 

 (4) Boost to ethical journalism. 

 

72. How is marketing orientation influencing the profession of journalism ? 

 (1) Compromising with news sources  

 (2) Not pursuing real news stories 

 (3) Not getting celebrity news 

 (4) Paying fees to attract talent  

 

73. How is celebrity news changing in the face of new news outlets ? 

 (1) Less talented celebrities seek media exposure 

 (2) Increase in media freedom 

 (3) Increase in audiences’ preferences  

 (4) Emergence of new rules for talent hunt  

 

74. Who are ruling the news agenda ? 

 (1) Manufacturers of news 

 (2) Newspaper readers 

 (3) Celebrities  

 (4) Salacious magazines  

 

75. Identify the emerging trend in news production in the wake of media market orientation. 

 (1) Dumbing-down of news  

 (2) Serious political discussion  

 (3) Academic analysis 

 (4) Mind-broadening information  
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71. ²ÖÖ•ÖÖ¸üÖê®´ÖãÜÖß ÆüÖê®Öê ÛúÖ ®µÖæ•Ö ´Öß×›üµÖÖ ¯Ö¸ü ŒµÖÖ ¯ÖÏ³ÖÖ¾Ö ¯Ö›ÌüÖ Æîü ? 

 (1) †“”êû ×¸ü¯ÖÖê™Ôü¸ü Ûúß ÃÖÓÜµÖÖ ´Öë ¾Öé×¨ü Æãü‡Ô Æîü … 

 (2) ÝÖãÞÖ¾Ö¢ÖÖ¯Ö¸üÛú ÃÖ´ÖÖ“ÖÖ¸ü ÛúÖ †³ÖÖ¾Ö ÆüÖê ÝÖµÖÖ Æïü … 

 (3) †Öò±ú-²Öß™ü ÃÖ´ÖÖ“ÖÖ¸ü ×¤üÜÖÖ‹ / ´Öã×¦üŸÖ ×Ûú‹ •ÖÖŸÖê Æïü … 

 (4) ®Öß×ŸÖÝÖŸÖ ¯Ö¡ÖÛúÖ×¸üŸÖÖ ÛúÖê ²ÖœÌüÖ¾ÖÖ ×´Ö»ÖÖ Æîü … 

 
72. ²ÖÖ•ÖÖ¸üÖê®´ÖãÜÖß ÆüÖê®Öê Ûêú ±ú»ÖÃ¾Öºþ¯Ö ¯Ö¡ÖÛúÖ×¸üŸÖÖ ¾µÖ¾ÖÃÖÖµÖ ¯Ö¸ü ŒµÖÖ ¯ÖÏ³ÖÖ¾Ö ¯Ö›ÌüÖ Æîü ? 

 (1) ÃÖ´ÖÖ“ÖÖ¸ü Ûêú ÄÖÖêŸÖ ÃÖê ÃÖ´Ö—ÖÖîŸÖÖ ×ÛúµÖÖ •ÖÖ ¸üÆüÖ Æîü … 

 (2) †“”êû ÃÖ´ÖÖ“ÖÖ¸üÖë ÛúÖê Ûú¾Ö¸ü ®ÖÆüà ×ÛúµÖÖ •ÖÖ ¸üÆüÖ Æîü … 

 (3) ÜµÖÖ×ŸÖ ¯ÖÏÖ¯ŸÖ ¾µÖ×ŒŸÖµÖÖë ÛúÖ ÃÖ´ÖÖ“ÖÖ¸ü ®ÖÆüà ×¤üÜÖÖµÖÖ •ÖÖ ¸üÆüÖ Æïü … 

 (4) ¯ÖÏ×ŸÖ³ÖÖ¾ÖÖ®Ö ¾µÖ×ŒŸÖµÖÖë ÛúÖê †ÖÛúÙÂÖŸÖ Ûú¸ü®Öê Ûêú ×»Ö‹ ±úßÃÖ Ûúß ÃÖÓ¤üÖµÖÝÖß Ûúß •ÖÖ ¸üÆüß Æîü … 

 
73. ®Ö‹ ÃÖ´ÖÖ“ÖÖ¸ü ´ÖÖ¬µÖ´ÖÖë Ûêú †Ö®Öê ÃÖê ÜµÖÖ×ŸÖ ¯ÖÏÖ¯ŸÖ ¾µÖ×ŒŸÖµÖÖë ÃÖê ÃÖÓ²ÖÓ×¬ÖŸÖ ÃÖ´ÖÖ“ÖÖ¸ü Ûúß ¯ÖÏÃŸÖã×ŸÖ ´Öë ×ÛúÃÖ ¯ÖÏÛúÖ¸ü ²Ö¤ü»ÖÖ¾Ö †Ö 

¸üÆüÖ Æîü ? 

 (1) Ûú´Ö ¯ÖÏ×ŸÖ³ÖÖ¾ÖÖ®Ö Æü×ÃŸÖµÖÖÑ ´Öß×›üµÖÖ ´Öë ˆ¯Ö×Ã£ÖŸÖ ÆüÖê®ÖÖ “ÖÖÆüŸÖß Æîü … 

 (2) ´Öß×›üµÖÖ Ûúß Ã¾ÖŸÖÓ¡ÖŸÖÖ ²ÖœÌüß Æîü … 

 (3) ÁÖÖêŸÖÖ/¤ü¿ÖÔÛú Ûúß ¯ÖÃÖÓ¤ü ²ÖœÌü ÝÖ‡Ô Æîü … 

 (4) ¯ÖÏ×ŸÖ³ÖÖ¾ÖÖ®Ö ¾µÖ×ŒŸÖµÖÖë ÛúÖê ×®ÖµÖãŒŸÖ Ûú¸ü®Öê Ûêú ×»Ö‹ ®Ö‹ ×®ÖµÖ´Ö ²Ö®Ö ÝÖ‹ Æïü … 

 
74. ÃÖ´ÖÖ“ÖÖ¸ü Ûúß ÛúÖµÖÔ ÃÖæ“Öß (‹•ÖêÞ›üÖ) ¯Ö¸ü ×Ûú®ÖÛúÖ ¯ÖÏ³ÖãŸ¾Ö Æîü ?   
 (1) ÃÖ´ÖÖ“ÖÖ¸ü ²Ö®ÖÖ®Öê ¾ÖÖ»Öê 

 (2) ÃÖ´ÖÖ“ÖÖ¸ü-¯Ö¡ÖÖë Ûêú ¯ÖÖšüÛú 

 (3) ×ÃÖŸÖÖ¸êü †Öî¸ü ²Ö›Ìüß Æü×ÃŸÖµÖÖÑ 

 (4) †¿»Öß»Ö ¯Ö×¡ÖÛúÖ‹Ñ 

 
75. ´Öß×›üµÖÖ Ûêú ²ÖÖ•ÖÖ¸üÖê®´ÖãÜÖß ÆüÖê®Öê Ûêú ²ÖÖ¤ü ÃÖ´ÖÖ“ÖÖ¸ü Ûúß ¯ÖÏÃŸÖã×ŸÖ ´Öë ˆ³Ö¸üŸÖê Æãü‹ ºþ—ÖÖ®Ö Ûúß ¯ÖÆü“ÖÖ®Ö Ûúß×•Ö‹ : 

 (1) ÃÖ´ÖÖ“ÖÖ¸ü Ûúß †®µÖ ³ÖÖÂÖÖ†Öë ´Öë ¯ÖÏÃŸÖã×ŸÖ 

 (2) ÝÖÓ³Öß¸ü ¸üÖ•Ö®Öß×ŸÖÛú “Ö“ÖÖÔ 

 (3) ¿ÖîõÖ×ÞÖÛú ×¾Ö¿»ÖêÂÖÞÖ 

 (4) ÃÖÖê“Ö ×¾ÖÛú×ÃÖŸÖ Ûú¸ü®Öê ¾ÖÖ»Öß •ÖÖ®ÖÛúÖ¸üß 

___________ 
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Space For Rough Work


